She bared it oll for Lawrence Schille 六 
his story m words and pictures 


CRUMB 


1344 pages of hand-picked 

treaqsures from the 

master's notebooks 入 SC 
: 病 


From salt shaker to 帮 
Space ship: the encyclopedia 
of complete works 三 


Summer 2012 


5eth JPs reign 


A high-octane 
mechanical tribute to the 
automobile spirit 


L.U.CEngineOneTourbillon.High-end mechanical 
watchmaking and the best of motor sports meet 
andminglein ahandsomeand powerfultimepiece. 
This limited-edition model celebrating Chopards 
15oth anniversary vividly embodies the spirit of 
automobiles a world with which the brand has 
enjoyed strong ties over several decades.ltis driven 
by a hand-wound tourbillon movement machined 
-and signed - like an engine block and mounted 
on shock-absorbing silent-blocks. Beating at 28,8oo 
vibrations per hour and endowed with a 6o-hour 
power reserve, this mechanical LU.C Calibre 1TTRM 
was designed, developed and produced by Chopard 
Manufacture and itsimpressive precision is chrono- 
meter-certifed by the Swiss Offcial Chronometer 
Testing Institute. Othersubtle nods to classicmotor 
racing include the gleaming titanium“bodywork 


本 -AAA = of the case, curving lugs shaped like aerodynamic 
二 王 了 car Wings, as well as four reinforced inserts on the 
训 一 < strap reminiscent of historical car seats. 
生生, 无 于 
二 区 L.U.C 
于 NMANUFACTURE DE HAUTE HORLOGERIE 

人 - 妇 - Louls-ULyssE CHOPARD 
起 2 Se 


LU.C Engine One Tourbillon: available in a limited 
numbered series of 15o in titanium，in honour of 
Chopard's 15oth anniversary, ref 168526-3001. 
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MY FAVORITE TASCHEN BOOK 1S.… 


Celebrities share their recommenaations 


THE GOSPEL ACCORDING 
TO MARC 


Marc Newson's complete works to date 


MAGICIAN WITH A CAMERA 


Fashion and portraiture by Mario Testino 


THE PRINCE OF DECADENCE 
The groundbreaking Kimt monograph 


UNDERGROUND 4 
TREASURES 从 

Awila ride through R. Crumb's 
Sketchbooks 


SCROLLING 
THROUGH HISTORY 


An exquisite Esther scroll to 
callyour own 


PLEASURE PRINCIPLE 


Araki anad the provocative art of 
Japanese bonadage 


BETWEEN THE PLEATS 


IlSsey Miyake's innovative clothing line 


AN ART BOOK FOR 
FOOD LOVERS 


NMouthwatering ilustrations of 19th century 
French garden vegetables 


MAD FOR ADS 
Plunge into the Maa Men era 


TODAY'S STARCHITECTS 


Currents in architecture around the world 


CONCEPTS IN SPACE 


The experimental art of Olafur Eliasson 


ARCHITECTURE OUTSIDE 
THE BOX 


Designing the great outaoors 


PLASTIC CULTURE 


Kartell then ana now 


FUSE FOR ALL 


Acomplete retrospective of 
the typeface annual 


LONDON CALLING 
Celebrating Britain's capital 
站 photographs 


INSIDE BEATLEMANIA 


At the frontjines with Harry Benson 


VINYL MANIA 
JazzLP covers from the 1940s to 1990s 


MEET THE QUEEN 


Aphotographic homage to the 
worla's most famous monarch 
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IN THE FLESH 
Marilyn Monroe's last splash， 
in worads anad pictures 


AS THE 20TH CENTURY 
CAME TO A CLOSE.. 


All the 1990s movies most worth remembering 


HOW TO LIVE WELL 
The homes of style setters arounad 
the globe 


THIS IS VOLUME TWO FOR YOU! 
The aljrnew installment of TASCHEN'S Bestseller 


1000 x TASCHEN 

Benedikt Toschen celebrates his 

1.000th book at Walther K6nig's legenaary 
Cologne bookshop 


THE TADAO TOUCH 


Anado's complete works to date 


111 THE BEST OF THE BACKLIST 


An overview of our current titles 


112 HIS PAINTING 
SPELLS TRBL 


EXploring Christopher Woolj's 
meanings anad messages 


114 MASTERS THAT 
MATTER IN MODERN ART 
Ablow-by-blow account of grouna'- 

breaking works in Modaernism 


117 ONCE UPON ATIME.. 
The brothers Grimms'timeless magic 
ang the Special illustrations they inspiredl 


ANATOMICALLY CORRECT 


Bourgery's monumental treatise 
on the human body 


TOGAS, TURBANS, AND TOP HATS 
The evolution of style From antiqguity to 1888 


OUR FAIR LADY 
ADphotographic /ove affair with Audrey Hepburn 


SO MUCH FOR SO LITTLEI! 
Big endowments+smallpackage 
=moajor savings 


THE ART AND SCIENCE 

OF COOKING 

Cutting-edge techniques Usea by the 
world's best chefs 


BEAUTIFUL LOSERS 
Dream books that got suckea up by 
the dollargobbjing machine 


THERE ARE STOR 


jaeger-LeCoultre in Partnership with UNESCCO to raise awareness and protect 
marine World Heritage. A_ real commitment to a precious cause. 
www.jaeger-lecoultre.com 
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United Nations 
Educational, Scientific and 
Cultural Organization 


In partnership with 
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World Heritage 
Centre 


Photo: Verena Gunther 
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PeredzAt7rsc1em 
Yours truly with Walther Konig, Cologne, April 2012. 
Coming soon on your iPad! 
Published biannually by ”Tel: +49-221-20 18 00 Text by Alison Castle Printed in Germany 
TASCHEN contact@taschen.com Edited by Alison Castle & Margit J. Mayer 
Hohenzollernring 53 For advertising enquiries: Design: Andy Disl & Benedikt Taschen Front cover HM Queen Elizabeth | then Princess 
D-50672 Koln media@taschen.com Coordination: Florian Kobler Elizabeth photographed in 1951 by Yousuf Karsh. 
Production: Claudia Frey, Ute Wachendorf Photo @ CAMERA PRESS / Yousuf Karsh. 


Directed and produced by Benedikt Taschen Backcover Lady Gaga. Photo @ Mario Testino. 
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My favorite 
TANSLHEN book is... 


Celebrities share their recommendations 


川 ustrations by Robert and Astrid Nippoldt 


“The CHristo amrd yearme-Clarde 
Imonograph, with the most en- 
gagingimages by Wolfgang Volz， 
Vividly documents their process 
and the profoundly intuitive， N 
provocative nature oftheir 人 
work, where integrity and mate- ， 
Triality play a critical role.” 
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DAVID 
HOCKNEY 


“Tthink my favorite 
TASCHEN book is stil 
the complete paintings 
ofvamr Cogj whichI 
always thought was an 
absolutebargain at$50.” 


SPIKE 
LEE 


“0.O0.4.7. 

The Createst OF41 
7z17e. My Main Man 
Muhammad Ali. 


PEDRO ， 
了 0JO6RAPHNS 人 L M @， D OVYA 展 


3 196+1967 
有 二 “Dennis Hoppers photos repre- 
- 二 Sent everyday Imoments ofthe 
American culture, they're alhmost 
like ajournal.And theye taken 
by one ofits protagonists, which 
meansaunique point ofview， 
Hopper was verytalented and 
intuitive.” 


ALBERT 
OEHLEN 


“MIy favorite book is FreemK&SorL 
Covers. It contains more stimujli 
than Tcould make use of in 20 years. 
Thatsaid,Tdon'treallyneed 
stimulation.…. 认 at allthen for 
purchasing records.” 


PIERO 
LISSONI 


“Everypage of Moderrist Cuisinehas a 
SuUrprise in store, Jim a decent family chef 
Imyselft butthe 'Jngredients and Prepara- 
tions' volume makes me feel like a stone- 
age person. Science serving pleasure, deep 
knowledge ilustrated with glamorous pho- 
tography - its a Renaissance combination! 
This is not acookbook,butapiece ofart.” 


ARNOLD 
SCHWARZENECGCGER 


“Jve called Los Angeles home for 
Los. 了 eles Imore than four decades, and stillI 
一 Imanageto discover more of it every 

本 村 是 timeJopen this TASCHPEN book. 

2 > It captures everything flove about 
Imyhome- Muscle Beach, palm trees， 
the Hollywood hills - and even ma- 
nagesto show offsome ofthethings 
Thate - the fantasticmap ofthe 

old, extensive public transit system 
that was dismantied and discarded 
reminds me ofjusthovw shortsighted 
Imy starstruck home can be. Benedikt 
Taschen did the impossible. He took 
acity obsessed with the hottest， 
newestthings and managed to create 
alasting and beautiful memory.” 
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Big Pilot's Watch Perpetual Calendar Edition Antoine de Saint ExupeEry. Ref. 5026: 'A'`. There is hardly any other letter that could 
tell a more unusual story. Of Antoine de Saint-Exupery. A_ man who had two overarching passions: flying aeroplanes and writing. A man 
who was already a legend in his own lifetime - his books were translated into more than 50 languages. After training as a pilot, his first 
job was flying airmail. Later during the wan as part of a reconnaissance sdquadron for the French army. Since 2010, the Big Pilot's Watch 
Perpetual Calendar Edition Antoine de Saint-Exupery has paid tribute to his life's work. The IWC-manufactured 51614 calibre with auto- 
matic Pellaton winding and perpetual calendar makes this watch almost as unusual as the great pilot and poet himself. The transparent 
back of the case features the engraved lettering EDITION SAINT EXUPERY on the rotor and an 18-carat gold medallion with the initial “A" 
(for Antoine). All of which could leave you wondering which side of the watch is more beautiful to look at. IWC. Engineered for men. 


IWC Schaffhausen Boutiques: New York 1 Geneva Il Hong Kong | Shanghai 1 Zurich | Moscow 1 Singapore 1Vienna | lstanbul | Beijing www.iwc.com 
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SCHAFFHAUSEN 
SINCE 1868 


he sospel 
accordingto Marc 


Marc Newsorzs coTzDUete Works io date 


“T wishtwe had him 
desisn the sets for 2001.2 


一 Arthur C. Clarke, co-writer of Stanley Kubrick's 2001 A Space Odyssey 


Nimrod Chair 2002. 


rtesy of Magis SPA 


Photo: Tom Vack, cou 
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Atfew words with Marc 


Alison Castle chats with Marc Newson about 
the joys and pains of making a major retrospective book 


Alison Castle: Canyoutalkabit abouthovw 
this project came about? 

Marc Newson: Imet Benedikt Taschen in 
2007at Art Basel Miami, notlong after my 
first show with Gasgosian. He was one ofa 
sroup ofus who had dinner together at 
Joe's Stone Crab restaurant and Benedikt 
andl sotonreally well. Benedikt men- 
tioned the possibilityofdoingabookandI 
was thrilled 一 [had always been ahuse 
admirer ofTASCHEN books and Irealized 
让 was the bestand only option to do the 
kind ofbookIreally dreamed ofdoing. 
Very quickly Benedikt and Ideveloped a 
close fiendship which, in addition to doing 
mybook, alsoresulted in the MoonFire 
collaboration. [ve enjoyed having an 
incredibly close workingrelationship with 
him. Formethats whathas reallymade the 
difference--Icouldjustpickup thephone 
and call him, and he hastaken an inordi- 
nate amountofinterestin myprojecb 
which I can only assume he does for all of 
his projects. 


AcC: Doyouthinkthatthis makkes 
TASCHEN different ffom other 
publishers? 

MN:Absolutely. It seems unique in the 
publishing world, particularly in terms of 
the amount ofresources he has made avail- 
able to make this a worthwhile collabora- 
tion.Ihad done some books before and my 
experience wasnotthat inspiring.Even 
thousgh from my side we”ve done an enor- 
mous amount ofwork on theproject you 
andTASCHEN havereally matched that. 
Inthepast Ifoundthatpublishers would 
promise to do abools butnotthrovw any 


resources atus, or provide an editor to 
reallyhead up theproject. 
AC:Theybasically wantedyouto doallthe 
work and deliverthem abookto print? 
MN: Yes.Abookis such an extraordinarily 
huse amount ofworl its like the ultimate 
project in personal and professional house- 
keeping,the way Tsee it. For me its been 
like orsanizings my entire life: all ofthe stu 储 
lveever done has to be examined and 
organized. In a sense,its like personal 
therapy.Iam now completely familiar with 
whatTve done overthe last 25 years， 
whereas [simply wouldntlkmnow atenth as 
much 让 LIhadntdone this project. Its really 
strange. People assume that because is 
your work and your stu 任 youknow every- 
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thing about whatyouve done. But when 
youconfrontit.… Its much more than a 
book, itbecomes alifes work. 

AcC: This projecttook whatseemed like an 
eternity, right? 

MN: Yeah, what was it, closeto four years? 
Butthere was never adull moment; we 
worked more or less consistently the whole 
time, so thats basicallyhowlongittookto 
pullall the material together.Alot ofit 
needed to be created--so many things 
needed to be rephotosgraphed, re-docu- 
Imented.… [It was Such an immense amount 
of work for everyone.Idontknowhovw 
manyhours Ispenttalking and working 
with you we musthave spenthundreds of 
hours together during the process. The text 
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Opposite left: Marc Newson at Gagosian Gallery， 

New York, in 2010. 

Opposite right: Newson's early sketches of the 

Kelvin40 plane. 

Top, left and right: Construction of Kelvin40 

internal structure at Body Lines, UK. 

Right column, top: Fitting and adjustment of the canopy 


Right column, bottom: Kelvin40's final internal structure. 


Bottom: The completed Kelvin40 plane (2004). 


js so ridiculously comprehensive, I can 
honestly saythatTll probably never 
embark on something so comprehensive 
againin my life--unless its the second vol- 
ume ofthis book! 


AcC: Has this book project changed the way 
youapproach your work? 

MN: Its changed many aspects ofthe wayI 
work, Specificallythe way TIorsganize and 
categorize my work.TIworkin amuch more 
orgsanized and orderly way now. Perhaps 
the biggesttask my studio has undertaken 
has been working on the research for this 
book. Its awonderful thingto have done， 
on So manylevels,theleastofwhich is a 
philosophical level. When this book is done 
Ifeel like Dll be starting a nevw careerT. 


AC: The nextphase.… 

MN:Kind of yeah! In reality Iwill be con- 
tinuing, butit's safe to saythat Tvetaken 
this project more seriously 一 and so has 
TASCHEN-thanjust about any desisn 
Imonograph outthere.Tve never seen 
another design bookthatis this compre- 


hensive! Most are cursory by comparison . 
This really includes everything Tve ever 
done 一 warts and all 一 even stufffrom the 
early days ofmy careerthat are alittle bit 
embarrassing.ButIhope for otherpeople 
its informative.And from mypoint ofview 
its a great opportunity to setthe records 
straight.Idontthinkpeople generally have 
aclearunderstanding ofthe way that 
desisners in general worls or me in particu- 
lan which Ithinlk is nottypical. It feels 
helpful for meto knowthatthereisnowa 
documentthat can explain all ofthat. Isim- 
plycouldnthave done it any other way. For 
me, in terms ofthe contentofthe boolk 
both imasges and text Icantimasgine how 让 
could be any better. 


AC:Letstalkaboutthe choices you made 
regardingtheArtEdition. 

MN:Ichose Micarta for the case because 
its amaterial [ve worked with extensively 
since about 2006. Its amaterial thatIlove 
becauseitembodies alot ofthe qualities in 
theparticular materials. Its very warm; 让 
was developed ahundred years ago and was 
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very advanced atthe time,butnowhas 
certain anachronistic qualities, and its 
perception ofvalue is hisgh. Its an obscure 
material but Ithink its very“ me,”iLfeels 
valuableto me, and [Ithink people may 
even begin to associate 直 with me. It can 
be worked in the appropriate way, so that 
makes it feasible to use forthe case of 

the book. 


AC:Andtheleather marquetry on the 
COVer? 

MN:Iwantedtonutilize acraftthat was 
nearly forsotten in the industry. Ididnt 
wantto do ahyper-modern, cutting-edge 
desisn solution thatmanypeople misht 
haveexpected from me.Iwantedtousethe 
opportunity to do somethingthat was 
slishtlyunexpected, and to go backto my 
roots as acraftsperson.Asgain, marquetry is 
an anachronistic craft, and one that you 
wouldnthavethe opportunityto use unless 
youwere doing an edition like this with 
TASCHEN-Icantthinkofanother 
excuse that would allow me to do marque- 
try! Its wonderful to work on projects 
when nobody questions why you wantto 
doit. Usuallyin myline ofbusiness, Pm 
constantly being questioned and second- 
suessed; its thenature ofmyjob. But with 
TASCHEN,its like “OK, thats whatyou 
want we will do everything we can to make 
让 work.” 


“Rotman magazine 
tackles real ideas 
With a Verve and 
style that 1 have 
not encountered 
anywhere else. 


SReterDay 
BBC Radio Presentey) 
“In Business”and“Global Business” 


Rotman School of 
Management Design 
Thinking Speaker Series 


May 3, Toronto 
June3, NewYork City 
September 20,London, UK 


18hoo to 20hl5 


Speakers: 

Heather Fraser 
Co-Founder and Director， 
Rotman DesignVWorks 
Strategy Innovation Lab; 
Adjunct Professor Rotman 
School of Management， 
UofToronto; Authomn Desig7z 
TorRs: Homt 如 TZcRjie 蕊 困 
TDMgpest TazovabionCHallelges 
态 roUg 有 BUS11ess Deslg1 
(Rotman-UTP Publishing， 
May 2012) 


Roger Martin 

Dean and Professor', 

Rotman School of Management; 
UofToronto; Author of 6 books 
including Tjpe Desigz of Bysi11ess: 
To Deszg2 THizRig te 

Next Co11Dettiye AdVa11t0ge 
(HBR Press, 2009) 


Topic: 

Howto Tackle Your Toughest 
Innovation Challenges 
through Business Design 


To Register: 
totman.Utoronto.ca/events 


Try arisk-free 1lSsue: 


totman.utoronto.ca/must-read 


量 | Rotman School of Management 
UNIVERSITY OF IORONTO 
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Born in Sydney, Australia, Marc Newson 
(1963) studied jewelryand sculpture at 
Sydney College ofthe Arts before moving 
to Tokyo where he desisgned his firstpro- 
duction works for Idke.Subsequentlybased 
in Paris and London, where he lives and 
works, Newson quicklybecame one ofthe 
worlds mostaccomplished and infltuential 
designers. His designs are presentin most 
majorpermanent museum collections. 
Newson holds adjunct professorships in 
design at Sydney College ofthe Arts and 
Hong 上 ong Polytechnic University. In 
2012,he was appointed Commander ofthe 


Orderofthe British Empire (CBE) by Her 
Majestythe Queen. 


Editorand author: Alison Castle received 
aBAinphilosophy from Columbia Univer- 
sityand an MAin photosgsraphyandfilm 

位 om New York University. Her books for 
TASCHEN includetites on photogsraphy, 
flnm, and desisn. 


Contributing authors: Laszlo Adams， 


Nicholas Foulkes, Louise Neri, and Alice 
Rawsthorn 


己 : 森 云 


Limited to 1.100 


numbered copies， 
Signed by 
Marc Newson 


- 了 ncyclopedia-style entries， 
arranged chronologically by catego- 
ries: Furniture, Objects, Interiors 
and Architecture, Timepieces and 
Jewelry Transport, and 
Unreleased Projects 


- Visual index cataloguing Newson's 
complete works 


- 卫 xclusive, in-depth intervievw by 
Louise Neri 
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ArtEdition No. 1-100 
Limited Art Edition of100 copies， 
featuring leather marquetry on 
the cover and a Micarta slipcase. 
Design by Marc Newson 

$6,000 /ee4,000 /&3,500 


Collectors Edition No. 101-1,100 
Limited Edition of1,000 numbered 

and Signed copies, each in a linen-covered 
slipcase 

$1000 /ee750 /&650 


FORMAT| 


Marc Newson 

Alison Castle 

Hardcoven format: 33 x 44 cm 
(12.9 x 17.3 in.), 610 pp. 


Dreamcatcher. 


Maximum performance. Minimum consumption. The new SLK 55 AMG. 
With the world's most fuel-efficient V8 engine: 310 KW (421 hp)， 
8.41itres per 100 km. 


srcedes-amg.com 


LI 内 1 


DRIVING PERFORMANCE 


Fuel consumptiom (urban/extra urban/ycombinedj: 12.0/6.2/8.4 1X100 km; 


Thefigures are notibasedon an individual vehicle and do not constitute part of the product offer; they are provided solely for purposes 
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CO emissions (combined): 195 g/km. 


of comparison between different vehicle models. 
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Limited to 

1.500 numbered 
copies, signed 

by Mario Testino 


Delivered in an injection molded 
Plastic box with a lenticular cover 
portrait ofLady Gasga. 
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Contributing authors: Graydon CarteDm 
Karl Laserfeld, Jennifer Allen, and 
Patrick 下 inmonth. 


FORMAT| 


Mario Testino 

Private View 

Hardcover with lenticular cover 

in plastic case, format: 33.5 x 45 cm 
(13.2 x 17.7 in.), 300 pp. 


$700/e5007/2&450 


Also avaijlable as atrade edition: 


Mario Testino 


Private View 

Hardcover with lenticular cover， 

format: 23.4 x 31.4 cm (9.2 x 12.4 in.), 300 pp. 
$69.99 /有 49.99 /下 44.99 


Opposite: Gisele Bundchen in 
Vanity Fair New York, 2007. 
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Photo: Imagno/Austrian Archives 


“Want to shun the company ofpeople 
again.Tammnotsuited to being in society - 
nor do 工 know how to behave properly.” 


一 From a letter to fellow artist Carl Moll, May 1899 


二 有 一 


“Most esteemed young Lady'! 
It was, unfortunately， 
impossible for me to be at 
the Tivoli on the appointed 
day - had no time at all.” 


一 Klimt in a note to Camilla Sodoma, March 1899 


Previous double page: Hope 1 (detail), 1903/04. 
Oil on canvas,189x67 cm (74x26Win.) 
oOttawa, National Gallery of Canada. 

Above: Gustav Klimt at the artists' party 
hosted by Otto Primavesi at his house in 
Winkelsdorf (Moravia), 1916. 

Opposite: Judith Jl (Salomei detail, 1909. 

Oil on canvas, 178 x 46 cm (70 x18 WainJ) 
Venice, Ca Pesaro, Galleria Internazionale 
dArte Moderna, Musei Civici Veneziani. 


“TI work too ponderously. 
Stokjlet is no easy task， 


intellectually or manually ... 
either [am too old, or 


too nervous, or too Stupid.” 


一 Klimt in a 1907 letter to Fritz Waerndorfenr director 


and financial backer of the Wiener Werkstatte 
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Opposite: The Beethoven Frieze (detail), 1901/02. 


Charcoal, graphite, black, red and coloured chalk， 
pastel, casein colors, gold, silver gilt stucco， 


applications. Vienna, Secession; on loan from the 


Belvedere. 


Above: Birch Forest (Beech Forest), 1903. 


Oil on canvas, 110 x110 cm (43 Wx 43 WinJ) 


Private collection. According to the restitution law 
of 2001, the work was restored to the legal heirs. 
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Above: Kimt's letter to Camilla Sodoma (detail)， 
22.07.1897. Private collection. 

Opposite: Portrait of M6da Primavesji, 1913. 

Oil on canvas, 150 x 110 cm (59 x 43 W in.) 

New York, The Metropolitan Museum of Art. 
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Everything 
上 1inmt 


From his complete paintings to 

his letters to lovers, friends, and 
patrons: a fascinating study of 

the Viennese masters work and life 


keaturing nevw photographs 
ofthe Stoclet Frieze 
commissioned exclusively 
forthis book! 


Tobias G. Natter worIked for 15 years at 
Osterreichische Galerie Belvedere in 
Vienna and curated atthe Neue Galerie 
in New York. From 2006,he directed the 
Vorarlbergs Museum in Bregenz. Since 
October 2011 hehas beenthe director of 
ofthe Leopold Museum in Vienna. 


Contributing authors: Evelyn Benesch， 
Marian Bisanz-Praklken, Rainald Franz， 
Anette Freytag, Christoph Grunenbersg， 
HansjorgKrug, Susanna Partsch,， 
Ansgelina Putschner and Michaela Reichel 


FORMAT 


Gustav Klimt. The Complete Paintings 
Tobias G. Natter (Ed.) 

Hardcover format: 29 x 39.5 cm 

(11.4 x 15.5 in.), 600 pp- 

$200 /1/E1501/&135 
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Crumb talks 


The famously elusive cartoonist opens up about life at 69 and why 


there will be no more sketchbooks 


The sketchbook series really starts with the 
first drawings with rapidograph pens, 1904. 
T was working atthe greeting card company 
and Imetthis young girl artist Liz 
Johnston, and she told me to start drawing 
with pens, forgsetaboutthe pencil.She 
showed mehowyou can go around with 
your sketchbook and dravw from real life. 工 
wasnt attracted to her andthats partofthe 
Teason we got along so well. We went 
around drawingtogether while shetalked 
about Buzzy Linhart. She was involved with 
this folkmusician, aClevelandhero, and 
she was always heartbroken because he was 
running around with other girls. VVedbe 
drawing,andshedbetalkingabout Buzzy. 
Td carry (the sketchboolo everywhere. 
From 18, Isuess.Iwas also writing -- [kept 
diaries also on and offduringsthatperiod -- 
soTlived onpaper.Ilivedthrougsh thebools 
and behind it. IEcouldnttalk, so [just drew-. 
Itwas not about attracting people. Itwas 
abouthiding behind it. Before Iwas well 
lnown, [was such a geelk such a goofball 
that people were indifferentto what 工 was 
doing.Once in awhile people would say, 
“Oh, lets see whatyoure drawing. Oh, thats 
good. Hey,these drawings look good” ButI 
sotembarrassed 让 people noticed and drew 
attention to thefactthatIwas dravwing. 
NowIcantdoitatall anymore because TIm 
too famous. People say“Oh, look the great 
R. Crumb is drawing.”They always wantto 
see what Tm drawing. They askmeforthe 
drawings and then big discussions always 
startabout how much my drawings are 
worth.Ljust feel like tearing itup. 


] was nuts 


Ofcourse,[Ihoped (drawing) would getme 
female attention, butitdidntworkatallin 
thatregard. Women werenot attractedto 
suys who drew comics. It wasbasicallythe 
lastthingon Earth thathad any glamour 
attached to it And disclosing your sexfan- 
tasies to the world? Women immediately 
hadnothingbutnesgative reactions to that. 
Itshocked me hownesgative the reactions 
were fromthehippie chicks. When Ifirst 
drewthose sexfantasies,Ididntshow 
them to anyone. [Itorethemup and flushed 
them downthetoilet Andthen, afterI 
started drawingZ4Pcomics, and was 
being recognized amongthe hippies, 工 
Saws.Clay Wilsons work that was totally 
outrageous. Hejustdidnthold back any- 


thing, and, Ithousghtto myselft well, why 
hold back? Ididnteventhinkabout what 
the audience reaction wouldbe.Ijust felt 
thatsomehow ITIwas crazy, Iwas nuts. 
Maybe TIwasabitofan exhibitionist. Like， 
aguywho exposes himselfbyopeninghis 
overcoat.Ishowed ayounghippie girl 
matcnComics when itwas firstpublished 
around19069. Without saying anything, she 
handed itbackto me very gingerly like 刘 


was aturd or something.Then Isotfamous. 


Iremember Art Spiegelman introducing 
this beautiful 17-year-old girl.She had 
no idea about my worls but Spiegselman 
said“Oh yeah, Crumbie's abisg famous 
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hippie artist.”That was all itook. 

All my characters were developedin the 
sketchbooks. Mr. Natural, that firstappears 
in a sketchboolk backin the “60s, so that]] 
be in the next set Volumes lto 6. In 1966I 
was at my friend Marty Pauls house,hehad 
this blackradio station on in Chicago. Some 
jiveinstrumental plays and the announcer 
Says，“That was Mr Natural.” Based on the 
natural hairdo,the African natural.Iwrote 
11 Naturalin mysketchbook and Isponta- 
neouslystarted drawingthis little tiny 
comic strip aboutthis bearded sage. 
Theresaholyman character in these vol- 
umes [never actually drevw for comic books. 


He onlyappears in the sketchbooks 
(Volume 9).Sophie was alittle kid atthe 
time and she calledhim Roamin Dodo.I 
hadthe drawingofhim holdinsup a kitty 
cat and Sophie said“Doesnthe like the 
kitty2”So TIwrote that in the sketchbook. 
Sophie was abig influence when she was a 
jittle kid with my sketchbooks, and you]l 
see alotofher. 


Frenzy of 
crumbsploitation 
WhenIlook atthe sketchbooks now and 工 


read throush them, I get a very self-satisfied 
feelings ofthe richness ofit. But, you know 
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itsjlike somebodyelse didit. [barely can 
associate myself asTlknowmyselft in this 
moment with thepanorama ofwhats in 
those Sketchbooks. When you go throush 
hundreds ofpasges of it yeah, eventually 
youre goingto seejustabout every corner 
ofwhence TPm about, for better or worse. 
Wemoved to France beforethe movie 
CD came out. Wehad no idea whatabig 
impactitwould be for me,how much atten- 
tion 让 would get. It basically brousht on 
more media pestilence andmore 
Crumbsploitation.Everybody wanted to 
put outabook ofmy work. It was afeeding 
frenzy ofCrumbsploitation.Ithinkitmade 
myname more ofa household word without 


“(CrumzD zs) 1ne BruegjneloF 
tne seconmQ Palfojtpe 20 cemtrry” 


Robert Hugshes, essayist and art critic 


people actually seeing my work or knowing 
whatmy actual workis. My notoriety is now 
far above andbeyond my work. Itdidnt 
brings more womento me oranything. 工 
thinkwomen found me repellantin that 
Imovie.Iremember once watchingitin the 
audience ofsome college. It was avery 
exXcruciating experience. Theres apart 
where 下 athy Goodell kicks me in the shins. 
There was cheering fromthe female mem- 
bers ofthe audience. [laughs] It was not 
Imade to attract women to me. 

The most surprisingand ironic affect ofthat 
movieis thatit gavememuch morepanache 
andesteem in the fine artworld,enoush to 
kind ofembrace me into their museums and 
salleries and stu 储 . 


The sexual perversity 


Theresthis perverse,sadthingthatpartof 
myfameisamorbid attraction to the things 
in myworkthat arebad and forbidden. 
Some ofthese gallery guys like Paul Morris， 
andallthe fine artguys,they callthose the 
“toush”drawings. People line up to see 让 . 
Theressomethingsthatjazzes them about 
that.Andthats whatsells best: the ones that 
show theperversity, the sexual perversity. 
We didthis bookcalled 7T7eSweeterSiade oF 
及 Crumzp.Alinehad this idea to do this 
book with non-threatening drawings. And， 
guesswhat? Itwas atotal 人 op. Dead in the 
water. [Its possible thatthosetoush draw- 
ings representsome universal part ofthe id 
or somethingthatthe superego's always 
SuUDDressing, andthatpeople are ashamed 
of and embarrassed about.AndhereIjust 
haveitoutthere in mywork forthemto 
enjoyvicariously. On the other hand， 
women arehorrified byit. You getthe Trina 
Robbins reaction“This is terrible.”Trina 
accused me ofpoisoningall the younsger 
male cartoonists who think they can dravw 
terrible violence againstwomen. Besides a 
handful ofblatant imitators that came out 
in the '70s, Inever Sawevidence ofthat. 工 
thinkvery fewmale cartoonists that Iever 
saw could actually getthatpersonal with 
their secret sexual fantasies in their work. 
Tve given up drawing in sketchboolks 
almostentirely. TIkeep thinking Ishould,its 
reallyahelpfulthing to do to keep your 
hand in there and draw spontaneously and 
havelots ofideas come up that way. Butthe 
famethinghas really killed itfor me. Pve 
justbecome too acutely selfconscious and 


thebusiness aspectofbeinsg an artist killed 
the creative, playful side for me. As my fame 
srows and TIbecomelike some kind offuck- 
ing,youlknow, srand old man of sraphic sto- 
Iytelling, or whatever it gets worse and 
worse. Theres no slack. Drawing came out 
ofaspontaneous, experimental, dreamy 
areaofthemind.Thatsjustnotthere 
anymore. 

Its been a gradual process for decades， 
really this slowing down ofthat compulsion 
to draw. When TIwas in my late teens, early 
20s, wasprobablythepeak. [just drewall 
thetime.Sublimation ofsexual energy OF 
something,tryingto proveyourselfand try- 
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ingto beloved, desperate to beloved. Then 
when the fame started: OK, novw TDm loved. 
Nowtheyrelovingme to death over here. 
Theyrekilling me. 


Double in value 


Every drawingIdo nowhas some grave 
consequence. As the sketchbookthing 
slowed down, and [hadto go outto dinners 
all thetime with people in restaurants, 工 
started drawing on placemats. Lots ofpaper 
placemats in France. It was awayto draw 
Spontaneously sitting in restaurants wait- 
ing for food. 
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及 ccordeoniste : Castio 及 renas 


Then therestaurateurs started takingthe 
drawings, andprettysoon people were 
fishting overthese drawings:“Oh, Ithousht 
Icould have..”“No,Iwantthis one'”And 
people would be sittingtherejokingsabout 
howvaluable the drawings were,how much 
they were worth and everything.And,then 
the drawings started beingpublished. So, 工 
cantdraw onplacemats anymore either. [ 


justkilled it. Its sucking my blood. 


Thevultures havebeen circlingforalong 
time.The minute thatIdie,every drawing 工 
ever did will double in value, atleast. 工 
remember once Icalled Federal Express 
andItoldthem Ivwantedto send something 
to Americaand [told them itwas some art- 
work.Andtheysaid“Is this original art2” 工 
said“Yeah.” And they said“Is the artistliv- 
ingor dead?”Isaid“Hes living”Andthey 
said “Oh, OK then, 让 ll be alot cheaper” 
laughs] 

When [was working on Genesis Aline 
foundthis hidden awayPplace in the moun- 
tains for me to work. TIcan'ttell youhovw 
much [enjoyed that beingbymyselffora 
weekatatme wherenobodyknewwhere 工 
was.Aline was the onljyperson who knew 
where TIwas and she wasthe onlyone that 
calledme.Iloved that. And, then, Istarted 
drawingagain. Istarted gettingbackinto 
drawing. 

When TIwas youngTwas an observer of life， 
as an invisible, shost-like figure.Iobserved 
the world as 计 detached fromit. Andthen, 工 
became the observed. It drives me insane 
beingthe observed.Ilike beinginvisible. 
Originally itfeltpainful being invisible，, 
unloved and all that butnowIrealizethat 
that was a gift Ican never get back. 
ButAline says its veryunattractive to com- 
plain,to whine about such things. You knoww, 
everybody should have such troubles as this. 
Ireally cantcomplain. Isotitipretty good. 
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Each set includes this signed 
color art print by Robert Crumb. 


THE BEST OF 、C (Cunm 人 >- 


Personally selected by the master from his notebooks 


Limited to 1000 
numbered copies， 
with color art 
print sigsned by 
Robert CTrumb 


- The slipcased set is made with lov- 
ing attention to detail in a size and 
format selected bythe artist 


- 卫 ach book in the boxed setcontains 
224 pasges, for atotal of 1,344 pages 
of prime Crumb 


- The set includes a hand-written 
introduction by Robert Crumb 


- 了 Each set ofthis 1,000-copy limited 
edition also includes a signed color 
artprintofthe Crumb original 
7T1e Zitte cry THat7Zzvesznny 
Brain (See opposite page) 


Robert Crumb was born in Philadelphia 
in1943 andencouragedbyhis older brother 
Charles to draw comics in childhood. He 
credits his mid-"60sLSD use with turning 
him to theundersround stylethatmadehis 
fame, bestillustrated in the comics Zap， 
7aatch, Big 4ss, ezrao, and 有 xp.Hehas 
released Scores ofbooks andis the subject 
ofthe biographical film Crzxzrzzp (1994). 

He lives in France with his wife, Aline 

上 ominsky-Crumb. 


Dian Hanson was born in Seattle in 1951. 
Shebecame TASCHENSS sexy book editor 
in 2001. Her many books include Yaressa 
del Frio:mj yearsofslgjtiy Siuttby 
Penavior 7p1m ofrrnlanrdXX1 and77e Pi 
PuttPBoo. 


Robert Crumb. Sketchbooks. 

Volumes 7-12, 1982-2011 

Dian Hanson (Ed.), Robert Crumb 

Hardcoven 6 vols. in slipcase, incl. signed print， 
format: 20.5 x 27 cm (8.0 x 10.6 in.), 1,344 pp. 
$1000 /有 750/18& 650 


Volumes 1-6, 1964-1981, to be published 2013. 
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With special thanks to the Jewish Voice from Germoany 


Whatthe Book ofEsther 
can tell us today 


Alesson in history 一 and feminine complexity 一 with Rabbi Homolka 


Awise king,awilyvillain,two brave 
women: One doesntneedto beaRabbito 
enjoythis ancienttale. Butit sure helps， 
as we discovered when Rabbi Walter 
Homolka from Potsdam, near Berlin, gave 
ushis take on 7T7je Booko 太 Pstper. 


TASCHEN: To a German, the reversal of 
fortunes in the Mesillah - The Book of 
FEsther - resembles the events in a classic 
fairytale. Arethere similarities? 

Rabbi Homolka: Fairy tales recount won- 
drous events.Good and Bad are clearly dis- 
tinct with a hero serving as the central fig- 
ure. In thePurim story theherois a 
heroine: Esther. Her story takes place at 
the court ofthe Persian KingAhasuerus - 
most probably this refers to Xerxes L who 
ruled from 486to 465 BCE. His minister 
Haman wants to take revenge on the Jew 


Mordecai and thus plots to kill all the Jews 
in the kingdom. Butthey are saved through 
the cunninginitiative ofEsther. A Jew by 
birth herselfbut keeping it a secret Esther 
becomes the wife ofthe KingsofPersia and 
turns around 
the fate 


ofher people. Bythe way, God is not once 
mentioned in the Book of Esther. 


TASCHEN: What doesEsther represent? 
Rabbi Homolka: The heroine ofthe Purim 
story uses clothing to conceal her true 


Byhiding her Jewish 
identity 了 sther was able to 
become queen. And by 
revealingit atjustthe right 
Imoment, she saved her 
people from annihilation. 


identity. Her Hebrew name is 了 adassah， 
but attired in sumptuous robes and care- 
fully made up, she appearstoKing 
Ahasuerus as a Persian beautynamed 


Esther which means hidden”. Byhiding 
her Jewish heritage,Esther was ableto 
become queen. And byrevealing her true 
identity attherightmoment she savedher 
people from annihilation. Rabbi Lynn 
Gottlieb reminds us thatEsther 
wasasymbol ofhope for 
the Marranos, the Jews 
in medieval Spain 
and Portusgal who 
had been forced 

to convert to 
Catholicism. “The 
women in the 
Marrano commu- 
Dities Savw them- 
Selves as Queen 
Esther”as they prac- 
tised Judaism in secret 
while living as Christians 


in public, says Gottlieb. “Theyledthe com- 
munity prayers, conducted weddings and 
developed rituals surrounding the fast of 
Esther”Thus, Esther exemplifies the 
insistence ofthe Jewish people to preserve 
their identity. 


TASCHEN: Some contemporary inteT- 
pretations see both Esther and Vashti, the 
first wife ofKingAhasuerus, as feminist 
icons. 

Rabbi Homolka: Since the Jewish people 
in Persia weresavedbyawoman, the 
Talmud prescribes“It is obligatory for 
women to hearthe reading ofthe Mesillah,， 
because theybenefited also bythe same 
miracle.”(Mesg 4a) There are feminist 
readings thatexamine the roles ofVashti 
andEsthertoelucidate the status of 
women in Judaism. Vashti, who openly 


opposesher husband, and REsther are seen 
as dynamic opposites thatembodytwo 
levels offeminist consciousness, namely 
resistance andpolitical stratagem. 


TASCHEN: Whatis the message that 
today's Jews find in the Esther story? 
Rabbi Homolka: In one remarkable pas- 
Sage of Jewish tradition, there is a ficti- 
cious dialogue: When Queen Esther asked 
her contemporary Rabbis thather book be 
included in the Bible, the sages are saidto 
have responded，“You will awaken animos- 
itybetween us and thenations!”And really， 
Martin Luther in his antisemitic treatise 
“Onthe Jews and Their Lies”of1543， 
accusedthe Jews ofyearning to treatthe 
Gentiles ofhis time in justthe waythey 
treatedthe Gentiles in thetime ofEsther. 
However, [see the Mesillah as celebrating 


和 


到 


和 


the victory of Jews in sel 仑 
defence. Hamanhad 
Teceived aroyal 
decree to kill the 
Jews.Esther first 
tries to reverse the 
extermination 
order in vain - 刘 
carries the royal 
seal and cannot be 
revoked. Butthe 
king allows Esther 
to issue nevw orders: 
“Do whatever you can 


do to save your people”. 
Thus, self-defence ispermitted against 
Haman, who did nottake into accountthe 
ability for Jewish resistance. The German 
liberal Rabbi Max Dienemann understood 
Purim symbolically“Israel is always in the 


minority ”he writes in 1930，“always SuUT- 
rounded bythreats, always nearthe end. 
让 had to rely on its strength, it would 
Surelybe lost. Ifithad to relyon human 
beings, it would be powerless. The factthat 
JIn the Messianic Era， 
mankind will overcome the 
pressure that tyrannical 
leaders lilkke Haman exert 

to prevent our Spiritual and 
intellectual development. 


itremains and endures is the sovereign will 
of God as he guides history.” 


TASCHEN: This is celebrated on Purim. 
Rabbi Homolka: One ofthe most impor- 
tant characteristics ofthe Purim plays is 


costumes.Purim is thetime ofyear during 
which observant Jews are allowed to be 
boisterous and the rules ofconductin the 
Synagogue are Suspended. The Talmudic 
saying that everyman is obligated on 


Purim to drink somuch wine thatheno 
longer knows whether he is cursing Haman 
orpraising Mordecai is taken literally by 
even the mostearnest ofscholars. 
According to Jewish tradition, Purim will 
bethe only feast still to be celebrated in 
the Messianic Era. Then, mankind will tri- 
uUmph over all regressive norms and over- 
comethe pressure thattyrannical leaders 
like Haman exertto prevent our Spiritual 
and intellectual development. 
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Mesilljah 
miracje 


The amazing tale of how Queen 
Esther saved her people 


- Limited edition facsimile scroll of 
1740 copies 


-Richly illustrated, continuous text， 
6.5m (over 21 fb long, unfurls to the 
left from aleather-bound cylinder 


- Companion volume in aprotective 
slipcase contains the biblical text 
ofthe Book ofEsther in three lan- 
suasges and a fold-out sheet with an 
Overview ofthe complete scroll 
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Falk Viesemann, the author ofthe 
commentary volume, is aspecialist in 
German-Jewish history the history of 
Jewish booklore and 20th-century 
German social history. 


The Esther Scroll 

Falk Wiesemann 

Manuscript scroll in a wooden display, incl. book 
Scroll: format: 642 x 33.5 cm (252.8 x 13.2 in.) 
Book: format: 33.5 x 22 cm (13.1 x 8.6 in.)， 

144 pp. 

$700 /1 有 E 500 /人 450 
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“Araki defies the strict 
censorship laws in his 
native country rather than 
compromise his vision.” 


一 TheArt Newspapen London 


一 一 


mw opRAK Bo ) 和 


“了 Photography 
is ljove and death. 


一 Nobuyoshi Araki 


Strings attached 


The provocative art of Japanese bondage 


hearzzng Literal “tnepearxty ontDIrzcirzg,” 

玫 Z7DaKrz-DDP te .Japamese artorerotzc poradaye, jas org 
Joscimnatead Nopryos1z 4raz wo jas mmzade itorre ozs 
7110OSt IT72DOrtartsrDjects. es peer caled agemirs arzd a 
poez aid also a 171zzsogy1zzs apor7Tio0rmap1e7 a 17101zste7 
DrtL4raAzs wor trarzscertds sIT1zpDListzc ioralistzc class7- 
Jicatiomsy ne jas said or1izs wor 有 “71erezs To corclusio7z。 
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Literaly om1igzratzveA 1zs Dorr7zcd srbjects are certazrzy 
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Limited to 995 


numbered copies， 
signed by 
Nobuyoshi Araki 


Three volumes, enticingly hand- 
bound in the Japanese tradition and 
packaged in awooden box, featuring 
Arakis selection ofhis favorite 
bondagephotos from overhis entire 
career. 


ArtEdition No. 1-150 

。 Limited to three editions of50 numbered 
copies, Japanese binding, each with a color 
photosgraph, sisned by Nobuyoshi Arakii 
printsize 24X29 cm (9.4X11.4in.) 
$4,000 /人 E2,500 / 员 2,250 


Collectors Pdition No.151-995 
。 Limitedto 845 numbered copies Signed 
by Nobuyoshi Araki 
$1,000 /E750 /2&650 


Ah] 


Nobuyoshi Araki was born in Tokyo in 
1940. Given acamerabyhis father atthe 
Tipe age oftwelve, Araki has been taking 
pictures ever since. Over the years, his 
bold, unabashedphotosraphs ofhis private 
jlife havebeen the object ofa great deal 
ofcontroversy and censorship (especially 
in his native Japan),afactthathas not 
fazedthe artistnor diminishedhis influ- 
ence. To date, Araki haspublished over 
350books ofhis work. 


Nobuyoshi Araki. Bondage 
3 vols. in box, Japanese binding， 
format: 29 x 33 cm (11.4 x 12.9 in.), 600 pp. 


Please check www.taschen.com for details 


Petween 
the pleats 


lssey Miyake's innovative clothing line 


1Ssey /zyakes Pieats Please collectioms Were 
JJirstlarTzc1ed zz 7903. Made jjomz sirrgle pieces 
ojzgj gzalty 100% Polyester jaupric Pieats 
Please clotzrryg zs ImriovatveI Its process: te 
clotjes arejirstcrtarad sewTz togetner1orz xp- 
Pic tatzs TiearTy 1Pree 177zes arIer 1arz tne 7im- 
Isj1ea itemz of ciot1zmrg, tnerzsarzcduwic1nec petweem 
S1eets ofpaper ar jarra jeazrzto wa7eatpress. 


To1z trLDpe dresses to carazgarzs, SFRITrts, s1zrts， 
Ormelastic-waisted parzts: tne clotjes emzerye 
WE7 Der77za1zeTztDUeats. 7T71zs zadrstrial process 
alLLows potj textrre aiQJ1ormz to pe created atthe 
SaI111e 7Z1171e. TeTticaLpleatzrzg zs rsed to create 
Cererterects arrd arc1ztectrral snnapes. 
Pieats Please clotjes arevery jurzctoral arzc 
Practical tjey store easily travelwe10 reqrzre 
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“Creative minds coming together 

to bringaproductto fruition. There 
is no other clothing that captures 
this contemporary feeling more than 
PLEATS PLEASEY7” 


一 Kazuko Koike 


LIATS 
LIASi 


1SSEY MIYAKE 


乔 TASCHEN 


Pleats Please lssey Miyake 
Midori Kitamura 

Flexicover format: 19.6 x 24.9 cm 
(7.7 x 9.8 in.), 576 pp. 

$39.99 /有 29.99 /& 24.99 


172O Z7"O727720， CQTL De 772CC7zTze-WQS7ec arzc cr 
WEPz7z orrs.S1apes are SI772D1e, ad the co1ors 
CTIC Drzrits diverse (wsetorpasic co1ors is avazL- 
CaDeeac1 seasot, DLrs seasoTztal color's ar1zC 
PTzrzts). 771e clotjes' si7zpD1e pearty co7217 十 
Lig1jtress, aiQ ease of carme jave c1narrged te way 
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The Frenchcompany Vilmorin-Andrieux & Cie 
aroseinthel8th century. Attheheishtofits inter- 
national renown, the companypublished its splen- 
did 41Dz7z Torzz. Les Piantespotageres (771e 
- 开 eyetable Garder) featuring 46 magnificent color 
plates. The Vilmorins employed some 15 painters to 
create this work ofagro-botaniciconography These 
ilustrations 一 reproduced here with exquisite care 
daccuracy-transcend mere artistic interest， 
beautiful as they are; theyarealsoavaluable 
TesoUrce for anyone researching cujtivarietal evolu- 
tion, and old varieties offruits and vegetables. 


[可 二 


Ai 和 


THE 


VEGETABLE 
GARDEN 


Album Vilmorin 

The Vegetable Garden 
Werner Dressendorfer 
Hardcover format: 29.6 x 42 cm 
(11.6 x 16.5 in.), 136 pp. 

$59.99 /有 39.99 / 34.99 
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WE BELIEVE IN GIVING OUR BEST. ALWAYS. 

THATS WHY WE INVEST THE SAME KNOW-HOW AND 

THE SAME SPIRIT OF INNOVATION IN EVERY CHALLENGE， 
WHETHER IN FORMULA TY OR ON THE ROAD. 

ASHINING EXAMPLE IS PIRELLIP ZEROT THE TYRE THAT 
EPITOMISES CUTTING-EDCE TECHNOLOGY AND 

THE PIRELLI EXPERIENCE, GIVING YOU OUTSTANDING GRIP 
AT EVERY TURN AND IN ADVERSE ROAD CONDITIONS. 
BECAUSE DRIVERS DESERVE TO BE IN CONTROL. ALWAYS. 
ON AND OFF THE RACETRACK. 


PIRELLICGM 


P ZERCO:. 
THE CRIP FAC TOR. 


POWER IS NOTHING WITHOUT CONTROL 


LA [E The FIFORMULA1logo, Fl FORMULA1 FIA FORMULA ONE WORLD CHAMPIONSHIP  GRAND PRIX and 


related marks are trade marks of Formula One Licensing BV, a Formula One group company. All rights reserved. 


PRESENT 


NOT JUST DIFFERENT...BETTER 


Over the years Western Electric has made a long line of 
ever improving telephones and telephone equipment. 
Even now Western Electric engineers and their part- 
ners at Bell Telephone Laboratories are working on still 
better telephones for tomorrow...turning promising 
ideas for new telephones into test models. If these models 
Prove to be Practical, and you 一 the public 一 like them， 


we'll make them by the 
million for your local 
Bell telephone company. 
Making better and better 
telephones 一 and telephone equipment 一 is Western 
Electric's main job as part of the Bell System . . . and it 
adds up to more Satisfactory telephone service for you， 


人 


manufacturing and supply unit of the Bell System 
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Mad for ads 


Pushing products in the age of affluence 


WANTZED 
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一 zz teaoe orore “Di iadeaw ”qioital0y remzastereg 
本 to ook aspDprigjtardrmew as 态 eday tey jirst 
Pittje Tewsstarzds. 
Let 二 1 13 DO carry you smoothly through the cocktall hour 
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“Ifyoure a graphic design nerd， 
amarketing guru, orjustalover of 
pop Americana, trust us, yoU 
wantthis for your collection.” 


一 Hu 帮 ngtonpostcom, New York 


Budweiser ， 


whers theres [ife..theres Bud， ) 上 


{ 


Opposite: Western Electric, 1959. 
Top right: Maidenform, 1963. 

Top left: White Horse, 1956. 
Above: Knoll Textiles, 1965. 

Left: Budweiser 1962. 

Right: Pontiac, 1958 (detail). 


So, whatbs the big idea。% 


by Steven Heller 


Ifthe advertisements in this mammoth vol- 
ume werethe sole artifacts ahistorian used 
to examine and analyzetheturbulent 
Sixties, apicture ofAmerican culture would 
emersgethatbears scantresemblance to 
social andpolitical realities ofthe times. 
Where arethe Blacks, Latinos, and Asians? 
Viewedfromthis vantage point the Sixties 
hadno civil rights protest Vietnam VVarm OF 
sex drugs, androckm rol 一 atleastnotin 
anymeaningsful wav. The advertisements 
here, exhumed from the crypts of Madison 
Avenue as mummifiedin themass masga- 
Zines ofthe day, were sanitized, homose- 
nized, and cauterized, which is not to Say 
thatthey didnothave style,taste,or humon， 
orthatthey donotrepresentthe zeitgeistin 
ajaundiced way. 

Advertisingis, after all, artificial truth. Of 
course, certain claims are accurate 一 
makeup hides blemishes,soda is sweet bad 
breath smells, headaches hurt and sun- 
glasses shade the eyes. Definitely bythe 
Sixties, phony snake oil andpatent medicine 


1951 

William Golden desig 
CBS “eye" based on 
a Pennsylvania Dutch 
hex sign 


1945 

Leo Burnett Co. launches "This 

is Life” campaign for the American 
Meat Institute 


1949 
Doyle Dane Bernbach opens 
for business 


advertisements fromtheturn ofthe century 
werelongsince abolished. Yet advertising， 
especially atthis time, was nonetheless 
desisned to outsmart outdo, and outsell 
competition no matter what 

让 was, through whatever means were tolera- 
ble within theparameters ofso-called “truth 
in advertising”doctrines 一 which is a con- 
cept akin to allowing acceptable amounts of 
rathair in food. Fabrications and exaggera- 
tions existed, butno one cared becausethe 
imasges,words, and concepts toed the line 
betweenthepossible and the preposterous. 
Whats more,bythe early Sixties postwar 
Americans were happilyconditioned to 
believe anythingsthatmass mediaputforth， 
and advertising was embraced without 
duestion orhesitation. Consequently many 
masgazine ads andTV commercials were 
viewed more as entertainment 一 orpas- 
times 一 than as crass sales pitches. 
Duringthe Sixties, advertisingevolved from 
itsprimordial emphasis on lengthy, tursgid 
texts to snappy, wittyheadline-and-picture 


ns 


1953 


director for Esquire 


1951 

Hewitt, Ogilvy, Benson & 
Mather unveils “The man in 
the Hathaway shirt” ad 


1954 
1Love LUcy is America's 
top-rated TV sitcom 


1950 1952 


Marlboro targets 
mothers with ads 
starring babies 


ideal American 


1950 

At Olivetti, art director Giovanni Pintori 
brings new ideas to corporate graphic 
communications 


1952 
Tony the Tiger， 
Martin and Alic 


for Leo Burnett Co., appears 
on Kellogg's Sugar Frosted 


Flakes boxes 


TV's Ozzie & Harriet depicts the 


1954 


family The “BIG IDEA” in 


advertising's Creative 
Revolution is launched 
by young advertising 


copywriters and 


designers 
created by 1954 
e Provensen Anude pin-up 


photo of Marilyn 
Monroe graces 
centerfold of Hugh 
Hefner's first 
issue of Playboy 


Henry Wolf becomes art 


ensembles throush amethod lnown as the 
“Big Idea.”Theterm connotesboth a 
radical shift frfomthepastandadistinctly 
American genre ofcreative promotion. The 
pioneers ofthe so-called“Creative 
Revolution ”out ofwhich the Big Idea 
emersged,realized thatto truly capture an 
audience's attention and impartlasting mes- 
Sagestheyhad to continually amuse.So to 
keep thepublic on its feet Mad Avehadto 
call in some ofitsbigsgest creative guns. 

The gun is an aptmetaphor because an 
advertising campaigsn is no differentfrom a 
battlefield maneuver The larserthe artil- 
leryorthebetterthe strategyorthe greater 
the manpower themore hearts and minds 
will be won over. Continual bombardment 
ofslogans and imasges clearlyreduced resist- 
anceandbuiltrecosnition. Iftheproduct 
being advertised actuallylived up to the 
claims, so muchthe better. Butthis was not 
even necesSsary 让 the battle was uncontested. 
Witnesstheadvertisements for some ofthe 
Sixties "leading brands -- Maidenform， 


1954 

Colonel Sanders， 
symbolic master of the 
old Southern plantation， 
is adopted as the 
trademark for 
Kentucky Fried 
Chicken 


1955 


Tail fns appear on mid-price American cars 


1955 


Sony launches first transistor radio 


外 


1955 
Leo Burnett Co.s“Marlboro Man” 
appears; within two years Marlboro 
sales increase 300% 


?LAYB0O 


merwewem ro me 


Flannel Suit Sloan 
Wilson's examination 
of the hectic corporate 
lifestyle, is published 


“Our brand-new clienbs marketing 
problem boiled dovwn to this: We had to 
sell a Nazicar in a Jevwish tovwmn.” 


一 George Lois 


Anacin, General Electric, and Clairol. While ”ofthe cheap tran- The Sixties was 
theproducts efficiently did theirjobs, in sistor radio, which， atransitory 

each casetheir manufactured auras and falkke _ through witty copy period in which 
mytholosies gavethem stature and sales andimage,pro- the Creative 
appeal so thateach commanded astrong pelledthe brand Revolution 
marketshare, until eventuallythey were into directcompeti- foushtthemedi- 
challenged by an even more formidable tion with American- oOcre Status quo. 
Imythologizing force. Fortunes of existing Imade giants. And mediocre 
products were often changedthroush Duringsthe Sixties, doesnotimply 
smarter 这 also more relentless, advertising 。” the Big Ideamade unprofessional, 
campaigns,andnewbrandsearned afflu- advertising decid- either.Atypical 
encethroush whatin the Madison Avenue edlycleveren fun- adforSwift 
argotis known as SDpectacular creative.” nier andmore Premium brealc- 
Witness the Sixties campaign for Volks- enjoyable than ever fast sausage 一 
wasgen created by Doyle Dane Bernbach that before. New standards were setbythe which uses aphotosraph thatimitates a 
tookalittle Nazi“peoples” car desisned in wunderkinder ofMadison Avenue,such as Norman Rockwell painting replete with 
thelate1930sunderAdolfHitlers auspices art directors Georse Lois, Gene Federico， Betty Crocker mom and two clean-cut var- 
andinstantlymadeitthe best-sellingecon- Bil Taubin, HelmutKrone, Bob Gage, and Sitybrothers gsood-naturedly fishting over 
omycarin big-car-lovingAmericabyclaim- others who captured the power inherentin themachine-processed delicacy 一 cost con- 
ingits perceived deficits were truly advan- goodtypography and strongimasgeryto add siderable money and energyto produce. Yet 
tages. Thatwas strategic ingenujty and touches ofclassto adsthatdid notturn up the creators apparentlylackedthevision and 
brilliant advertising.Ortaketheadftorthe noses atthemassesbutrather aftordedthem _ intuition that an exemplaryad,even forsuch 
portable Sony atiny TV made in Japan Sreater respect Yettheir respective gems aduotidian productas pork sausage,could 
(anotherformer wartime adversary),home weresetalongside manycheaper stones. use witto transcend cliche. Similarly despite 


1959 
NASA "meatball”" logo designed 
by James Modarelli 


vv， AabBb 


Eduard Hoffman and Max Miedinger 
design Neue Haas Grotesk for the Haas 
type foundery in Switzerland; in 1961 
it is renamed Helvetica 


1957 
Ford Motor Co. introduces the Edsel， 

one of the greatest marketing disasters 
of automotive history 


A 

人 

一 

天 
1955 
The Manin the Gray 


1957 
Original supermodel 
Suzy Parker the 
face of Coco 
Chanel, earns 
unprecedented 
1956 $100,000 a year 
Paul Rand designs IBM slab-serif logo 

based on Georg Trump's City typeface 


SS、 
ee 1959 
es Pin-up artist Joyce 
1 六 Ballantyne wins 
人 和 有 由 the coppertone girl 
commission 
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1958 


Crest toothpaste "Look, Mal No cavities!” 
ad is created by Benton & Bowles 


/ 


| 
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1959 

George Lois 
leaves Doyle 
Dane Bernbach 
to found Papert， 


1958 Koenig, Lois Inc. 
Herbert Matters“chimney sweep” ad (the agency begins 


for Knoll appears on inside front cover of officially in 1960) 
The New Yorker "anniversary issue” 


1957 
Grey Advertising creates “Leave the 
driving to us”campaign for Greyhound 


1959 

Ogilvy Benson & Mather 
creates “Good to the 
last drop” ad for Maxwell 
House 


1958 
National Association of Broadcasters 
bans subliminal ads 


1957 
Howard Luck Gossage, advertising copy- 
writer forms Freeman, Mander & Gossage 
in San Francisco and becomes aleading 
force in the movement toward socially 
responsible advertising 


Foote, Cone & Belding campaign 
for Clairol intrigues consumers by 
asking, “Does she...or 

doesnt she?” 


SS 
1957 
Soviets launch Sputnik, and the space 
age with it 


theidiotic simplicity ofan 
early Sixties ad forthe soft 
drinls Dr Pepper which 
Soushtto siphon market 
share away from Coke and 
Pepsi, andshows athirsty 
lass dreamings ofanother 
Peppern was a costly exer- 
cise forthe advertising 
agency. Just gettingthe 
models mouth, eyes, andhair perfectenoush 
to seduce Someone into drinking abeverasge 
with Pepper aotto mention Doctor inthe 
nametook considerable hubris. Yet an ad for 
7-up, which had as much to gain from tried- 
and-true advertisements as Dr Pepper used 
amuch more unconventional expressive 
approach: Ratherthan aphotosgraph orreal- 
isticpainting,thebold step ofusing aconcep- 
tual illustration ofaman watchingafootball 
game (Seen in thelens ofhis binoculars)， 
withbarelyahint ofthebottle (it was con- 
vention in all such ads to showtheproductb)， 
gavetheviewer an added messageto ponder. 


Nowthat was 
sutsy. Slowly 
mass market 
advertisements 
were injected 
with more Origi- 
nal attributes. 
However， 
Sixties advertis- 
inginherited 
Fifties hold-overs that worked so well during 
theAsgeofPisenhowerthatthere wasno 
needto changeintheAseofCamelot. 
Budweisers “Where There's Life Theres 
Bud”campaisn continued for almost a sen- 
eration with little modification. The picture- 
perfectpaintings ofsultry dames or smooth 
playboys with tall glasses offoamy brew 
poured before their eyes was so ingrained in 
the vermacularthat MAD masgazine,infa- 
mous foritsparody advertisements, did a 
send-up featuringawoeful drunkunderthe 
title“"NotHappier But Wiser”Despite this 
critical implication, having aslogan,jingle,or 


1963 


logobesoindeliblyapartofAmerican lan- 
guasge was free advertising. 

The Sixties gave birth to its own classics， 
rooted in craftyheadlines and taglines 
desigsnedto wheedle into themass subcon- 
Scious. Many were innocuous, others insipid. 
Ofthelatter cigarette slogans were often the 
mostmemorable,includingsgonefor Lucly 
Strike Filters that went “Show Me aFilter 
Cigarette That Really Delivers Taste andTH 
Eat My Hat'”While the verbiage may seem 
unwieldy,itwas unforsettable when wedto a 
photosraph ofan attractive model whosehat 
has alarge bite chomped out ofit One ad in 
this lengthy campaign apparently showsa 
Vietnamese woman sheepishly smiling 
underhertraditional straw headsgear in peT- 
haps one ofthe fewtips ofthe hat, so to 
spDeals to America's geopolitical involvement 
in SoutheastAsia (asadumping ground for 
cigarettes, among otherthings). Another 
monumental ad ofthe dayand thematic con- 
stantin American vernacular was the “Be 
Sociable, Havea Pepsi” campaisn. Most of 


1964 


1961 


Paul Rand designs Westinghouse log 


1961 


For its Corvette line, Chevrolet replaces 
iustrations with photography and 


Coty lipstick print ad “Before/After” is 
created by Papert, Koenig, Lois Inc. 


um 必 


“The Pepsi Generation” ad 
campaign kicks off LA 
what becomes known 


as the “cola wars” 
知 
盏 
本 


with Batten, Barton， 
Durstine,& Osborn 
as agency 


1960 
Doyle Dane Bernbach creates 
Volkswagen's "Think Small”print ad 


1960 
Chimp demonstrates 

new Xerox technology 
for a television 


1964 


audience 人 “Twice a Day He Takes a 人 
“You don't have to be 
Jewish to love Levy'S” 
] is designed by Bi 
1963 本 Taubin at Doyle Dane 
Henry Dreyfuss designs the Polaroid Bernbach 
全 了 岳 Land Camera Automatic 100 


1964 
Art director Stephen Baker creates 
“Let your fingers do the walking”ad 
campaign for Yellow Pages 


1962 

George Lois of Papert, Koenig， 
Lois Inc. devises Wolfschmidt 
vodka print campaign 


1961 

Show magazine 
launches with art 
direction and 
inventive covers by 
Henry Wolf 


1963 

The nation mourns after President 
John F. Kennedy is assasinated by Lee 
Harvey Oswald in Dallas, Texas 


1964 

Norman Rockwell is let go 
by the Saturday Evening Post 
after ilustrating more than 
320 covers because it wants 
to modernize its image 


VODKA 


1962 

Frank Zachary 
becomes the art 
director of Holiaday 
magazine. 


1961 

Doyle Dane Bernbach 
unveils Chivas Regal 
“Give dad an expensive 
belt” ad 


tfY 
We 全 


1963 


Avis“We try harder" ad is created by 
Doyle Dane Bernbach 


1964 
Bob Jones creates 
Enco gasoline ad 
“Put a Tiger in Your 
Tank" for Humble 
Oil & Refining 
Company 


1965 


U.S. surgeon general mandates 
“Caution: Smoking may be 


“Products are made in a factory... 
brands are made in the mind.” 


一 Walter Landor 


the ads included photo-realisticpaintings of 
youngmiddle-class“Sociables”who “prefer 
Pepsi” cavorting atthe skilounsges and pent- 
houses ofAmerica. The ad notonlyencour- 
agedits targetaudienceto live life with gusto， 
the slogan was amantra for a generation . 
Certain advertisements are considered clas- 
Sics becausetheysomehowpromoted alife- 
stylethatbecame an intesral part ofthe zeit- 
geist. Clairols ads,for example, made 让 
socially imperative for every woman to 
changetheirhair color andthe slogan “Does 
She or DoesntsShe,Only Her Hairdresser 

下 nows for Sure ”underscoredhoweasyand 
effective itwas. Yet others are classic because 
they actuallychanged the waythepublic 
viewed its surroundings. Brani 储 
JInternational Airwayss“ The End ofthe 
Plain Plane, Explained” introduced an old 
product with anew aura. In fact the product 
itselfwas a veritable billboard. To make an 
otherwise small air carrier appeal to alarge 
Segment ofAmerican air travelers, the color 
oftheplanes themselves were changedfom 


1966 
1964 


Charmin toilet tissue ad 
“Please don't squeeze 
the Charmin” is created 
by Benton & Bowles 


1966 


Mule campaign 


昌 


1966 


Massimo Vignelli (awt Unimark), with 
Bob Noorda, designs the New York 
Subway signage and map 


C@OeGe0000 
806690 


Woody Allen stars in Smirnoff 


George Lois creates the “Nauga"”the 


theusual metallic silver to various primary 
andpastel hues. The changehadlittleto do 
with improved service,butnonetheless sig- 
naled aperceived revolution in the air and on 
the ground, with the ideathat an airline was 
notmerely an impersonal, utilitarian con- 
veyor but an exciting (colorful) experience. 
Advertisings will never beneutral. Itmust 
always demonstratethatonething is better 
than thenextthing, andthatthatthingis also 
thebestthing. Duringthe Sixties the defini- 
tion ofhard-sell changed ffombansgthe con- 
Sumer overthe head with trite words and 
pictures to creativeplayfulness presumably 
gearedto makethe receiver feel better about 
advertising.And itworked. 

Butresgardless ofmethod, the advertise- 
ments in this volume 一 trulythebackbone of 
amarket-driven capitalisteconomy 一 are 
driven by one simple agenda: To build such 
incomparable recognitionthatthepublic 
will clamor desire, and demand whatever is 
beingsoldto them.Andthat, in anutshell, is 


the Big Idea. 


1968 

Lynn St. John creates "If you spent 
forty days in the sun you'd be rosy 
and plump, too” Hunt's Catsup ad 
for Hunt-Wesson Foods Inc. 


1969 


The Beatles' Yellow Submarine 
f 介 m debuts, with graphics by 
Heinz Edelmann 


1969 
McDonald's updates its logo to 
feature the iconic "Golden 

Arches” appearing on many of 


Smart seljs 


Advertising for the Space Age - 
Zoom back in time to the 50s 
and 60s! 
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Cultural anthropolosgist and graphic desisn 
historian Jim Heimann is Executive Editor 
for TASCHEN America, and author of 
numerous books on architecture,pop cul- 
ture, and thehistory ofthe West Coast, Los 
Angeles, and Hollywood. His unrivaled pri- 
vate collection ofephemerahas been fea- 
turedin museum exhibitions around the 
world and dozens ofbooks. 


Steven Heller is the co-chair ofthe School 
of Visual Arts MEFA Desisner as Author 
Program. For 33 years he was an art direc- 
torfor 7je New Jo Tes,and currently 
writes the“Visuals”column for 77Je New 
yo Tes Book Review. Heisthe author 


mythical beast and trade character for 
Naugahyde, the synthetic leather fabric 


寺 


its franchises 


1970 


Brothers Maurice and Charles 
Saatchi establish eponymous 


agency in London 
和 
1 


hazardous to your health”notices 
on cigarette packages 


Warmng The Surgeon Genergl 1a5 Determmned 
ThatTigarerie Smaking 8 Dangerous 10 Yur Heslth 


1965 
Geer DuBois uses various 
celebrities in“Who's 
That Behind the 

Foster Grants?” ads 


of120 boolks on graphic desisn,illustration， 
and satiric art. 


Mid-Century Ads: 

Advertising from the Mad Men Era 

Jim Heimann, Steven Heller 

Hardcoven 2 vols. in slipcase， 

format: 24 x 33.6 cm (9.4 x 13.2 in.), 720 pp. 
$ 59.99 /人 39.99 /人 34.99 


1967 
Landor & Associates designs 
the Levi's tab logo 
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Todavs 
starchiteec 


Designing and building the future 


“... an essential 
reference for everyone 
interested in archi- 
tecture and design.” 


一 DeTmk, London 


Bassam el Okeily's“Narrow House” 
amidst a block of more traditional houses 
in Bilzen, Belgium. The street facade of 


”the house becomes a public light sculpture. 


Architecture Nowl! Vol. 8 
Philip Jodidio 

Flexicover with flaps, format: 
19.6 x 24.9 cm (7.7 x 9.8 in.), 480 pp. 
$39.99 /人 E 29.99 1/& 24.99 


Photo: Tim van De Velde/OWI 


Photo: Marcus Leith & AndrewW Dunkley 


COncepts 
In SDace 


The experimental art of Olafur Eliasson 


77zs rice sorrcepoo 大 
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The hugely popular “Weather Project" in the 
Turbine Hall at London's Tate Modern 
explored the most British of obsessions - 
the weather. 


Studio Olafur Eliasson 

Philip Ursprung 

Hardcover format: 19.7 x 25 cm 
(7.8 x 9.8 in, 532 pp. 

$39.99 /人 29.99 1/& 24.99 
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Designing the great outdoors 
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Landscape ArEhitectufe.Now! 
Philip Jodidig 
Flexicoveriflapsiformat: 

1 和 .6 x 24.9cI 这 (17 X 和 :8 in.),41656P. 
$39.99 APAE29.99:/ 和 24.99 
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Plastic 
cujteme 


The story of the company that made 
synthetic polymers a perennial attraction 
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Photo: Ruy Teixeira/Studio Ghiglieri 


Photo: Fabrizio Bergamo 


“Notthe marketing comes first， 
butthe product.” 


Some quick and chic words by Kartell's big boss 


[ASCHEN: Your furniture pieces and 
home accessories are known fortheirbold 
palette. Which desisner is acolor senius? 
Claudio Luti: The firsttime Iworked with 
Philippe Starclk he arrived with a Pantone 
fan from Japan. We were meeting with a 
companythatmade aspecial kind ofplastic， 
abig international company. In their cata- 
log was onlyone red, one white, one black. 
And here was Starck with these verysubtle 
shades, all mixes ofmany colors, andhe 


“上 artell is about industrial design: 
functional, durable, with a long 
lifespan. Produced in bignumibers， 
but with some real emotion.”-caudouu 


said:Iwantaunique color foreach item. 
Theylaushedatus -buttheyfollowed.And 
the chairs wereahusge success. On the other 
hand, Japanese designers like Tolkujin 
Yoshioka often shun color. When Iaskthem 
for arubyred,theysay:Ah, Claudio, Idont 
lmnow.…whynotjustin white? (laushs) 


ASCHEN: How manynewtables, chairs 
and lamps does 下 artell launch per year? 
CL:Istart with nearlyahundred designs 
everyyeamn andin the end we arrive atten， 
fifteen, ortwenty. Itis one big editing pro- 
cess. We have abouttwelve desisners who 
work with us on aregularbasis, and [see 
them everythree or four weeks. Thats how 
weprogress.Also, [look constantly around 
to see ifthere is someone new outthereto 
puton theteam.TIhavealonglistofnames， 


all praised bytheir peers orthe critics,butI 
preferto see for myself Kartell is about 
industrial desisn - fonctional, durable, with 
alonglife-span. Bignumbers,but with 
Some real emotion.And what Im always 
looking for is innovation in the material 
itself We investalotin howapiece is made. 
Takethe“Audrey” by Lissoni -this chair 
(his face suddenly becomes animated) is 
incrediblel! Itis made with only two pieces 
ofaluminium and plastic insets. (Hejumps 
up,turns around and 
traces the edse ofthe 
Seat.) Its lower part is 
castin one Single 
mold,thelesgsbeing 
intesrated. This 
allows the artistto 
work with aslinmmer 
shape, which is great. Also, everything in 
this chair is desisnedto haveitfully fabri- 
catedbyarobot Thatway,the cost is less 
than ifweproduced itin China. The price in 
Italyis 220 Euro, which is fantastic. Thats 
what [always wanted to do with 上 arte]， 
since the dayIbousghtitin 1988: The best 
qualitythat, throusgh well-researchedtech- 
nology achieves a decentprice. My strategy 
was to go backto the creative excellence of 
Kartelln the1970s: Notthe marketing 
comes first butthe product. 


TASCHEN: Who areyour favorite clients? 
CL:The Asian customers andthe ones from 
South America arereally inspiring. 下 artell 
jsall new and excitingto them. Justimasgine 
how good our colors will look with the dark 
tropical wood of Brazilian vintage designl! 


The Italian company 下 artell is famous 
aroundthe world forhaving invented the 
culture ofplasticfurniture and interiorft- 
tings. 上 artell was founded in 1949 by Giulio 
Castelli achemical engineer with a vision 
to create something good 位 om plastic, a 
material whose applications were still rela- 
tively unexplored.Afruitful collaboration 
with the great desisner Gino Colombini 
started, who wonthe firm its frstCompasso 
dOro award in 1955. Particularly since the 
plastic-loving era ofpop and jet-set style， 

上 artell has become ahouseholdname 
amongstthe cognoscenti; 位 om the famous 
desisgns ofAnna Castelli Ferrieri and Joe 
Colombo in the 1960s to more recenthits 
Such as Philippe Starcks Cjpostchairs or 
Ferruccio Lavianis Czzady lamp, 下 artell has 
chosen to work with some ofthe worlds 
mosttalented designers while establishing 
plastic as aquality material for a global age. 


This TASCHEN volume covers the entire 
history ofthe brand, decade by decade， 
exploring all aspects ofits evolution as well 
as the social and technological qualities of 
Kartell products. Also included is an inter- 
viewwith“ MT Plastic”Claudio Luti, owner 
and director ofKartell formorethan twenty 
years and architect of its current boom. 


Top: From the 2007 advertising campaign. 

Opposite: Stone stools, designed by Marcel Wanders， 
are eyed by a seal at the Acquario di Genova. 
Allimages @ Kartell. 


Kartell 
The Culture of Plastics 
Hans Werner Holzwarth 


Hardcover format: 28 x 33.5 cm 
(1 x 13.1 in.), 400 pp. 
$69.99 /所 49.99 /到 44.99 
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A complete retrospective of the 
influential, experimental typeface 
publication FUSE 


Book designed by 
Neville Brody! 


Included in this special edition: 

- 10 exclusive posters from the never- 
before seen editions of FUSE19 and 
下 USE20 

- Acompilation ofthe work ofthe most 
innovative and renownedtypographic 
desisners ofthe lasttwo decades 

- 下 eycard with code to download fonts 
from issue 19 and 20 

- Complete out-of-print issues 1 to 18 


FUSE 1-20 


Neville Brody, Jon Wozencroft 
Flexicovem 10 posters, box， 

online font library, format: 

17.1x 21.9 cm (6.7 x 8.6 in.), 416 pp. 
$59.99 /人 39.99 /人 & 34.99 


Photo: ElImar Ludwig/John Hinde Collection 
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Photo: Hulton-Deutsch Collection/Corbis 


Previous double page: Ever since 1954, the neon Coca- 
Cola sign has dominated Piccadilly Circus, making 

it London's equivalent (albeit smallen of Times Square. 
Here in a photograph from the 1960s. 

Above: Children sunbathing in 1956 next to the old out- 
door rooftop swimming pool at the Oasis Leisure Centre 
in High Holborn, Covent Garden. Since 1853 there have 
been baths and washhouses here. 

Opposite: Bill Brandt's image of a woman sleeping as 
Searchlights rake the sky for bombers, throwing the 
profile of her fiance into silhouette on the pillow, c. 1940. 


Photo: Bill Brandt Archive 


“The sisn of a great fighter is 

that he can getup from thefloor 
after being knocked dovwn. 
London does this every morning.” 


一 From the documentary film London Can Toke 几 1940 


Photo: Mirrorpix 


Opposite: Preparing to fly the Union Jack from Victoria 
Tower of the Palace of Westminstenr 1946. 

Above: The balconies of the tenements of Queen Mary's 
Buildings in Stillington Street, Victoria, made a natural 
theatre for a performance of a Westminster City Council 
Holidays at Home show for children in summer 1953. 
Below: A corner shop in Chelsea, as seen by Inge Morath 
in 1955. The Regency terraces in the background are now 
among the most fashionable in the country. 
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Photo: Inge Morath Foundation/ 
Magnum Photos/Agentur Focus 


Photo: Terry O'NeilyHulton Archive/Getty Images 


An eye on the scene 


Barry Miles remembers 1960s groovy London 


JIntheearly1960s, London astonished the 
world when this normally sedate capital 
suddenlyproduced some ofthe mostinno- 
vative and exciting music, art theatre, fash- 
ion and cinema in the world. British rock 
roll acts dominatedthe American charts; 
there were lines aroundthe blockforthe 
latest James Bond film; tourists flocked to 
London for tickets to Joe Orton's latest 
play; New York wentwild for Bridset Rileys 
op art designs. Conservatives world-wide 


were outraged bythosetwo other sixties 
British exports: lonsghair for men andthe 
Imini-skirt. 

1960s London began in black and white and 
ended in glorious colour as exemplifiedby 
the Beatles, whose early imasge was in hish 
contrast black and white, and who ended 
the decade as the Lords of Psychedelia in 
fowers and frills. When the Beatles moved 
from Liverpoolto London in 1963 the city 
was still recovering from the war; bompbsites 


were eveIrywhere andhousing was in short 
Supply butthere was an excitementand 
enthusiasm in the air and they wereapart 
ofit. It was the energy ofyouth; the Baby 
Boomers had come ofage. Forty percent of 
thepopulation was under 25 and iiwas an 
eraoffullemployment: youngpeople had 
Imoneyand wantedto spend 让 . 

John Stephen made tight-fitting, Italian- 
stylemod clothing affordable andrevolu- 
tionized men's fashions, turningsg Carnaby 
Streetfrom aquietbackalleyinto the most 
fashionable street in the world. Fifteen of 
the clothes shops there werehis, all under 
differentnames: Mod Male, Domino Male， 
His Clothes and, ofcourse, John Stephen. 
Up until the sixties, young women had left 
School and overnightbesgan to dress like 
theirmothers. Mary Quantchanged all that 
when she opened her Bazaarboutique on 
theKings Road, Chelseain 1955. She 
desigsned clothes for active, fun-loving 
young women; clothes they could run and 
dance in. Her mini-skirts, introduced in 
1963, and skinny tops were grabbed by cus- 
tomers beforethey couldeven beputonthe 
Tacks. 

Followings MaryQuants lead, fashion bou- 
tiques sprang up all over town: Barbara 
Hulanickis Biba openedin 19604 and was 
more like adiscotheque than aclothes shop， 
Foal & Tuffin Quorum, and Lady Jane 
opened, andby1967 there were morethan 
2.000 boutiques registered for business in 
the Greater London area. Mary Quants 
models became celebrities in their own 
Tight and soon Twigsgy and .Jean Shrimpton 
were themselves famous as symbols of 
SwingingLondon. 

Swinging London was an invention of7zmze 
masgazine when,on April 15,19060,theyran 
acover storybyPiri Halasz which pro- 
claimed“ This spring, as never before in 
modern times, London is switched on. 
Ancientelegance and newopulence areall 
tangledupin adazzlingsblur ofop and pop.” 
The "op came from the kinetic artthat was 
fashionable atthe time. Victor Mussrave's 
Gallery One introduced the op-artpatterns 
of Bridset Riley in 1962; Signals showed 
Talkiss objects suspended in masnetic fields 
andthe eye-stoppingkinetictricks ofJesus 
Rafael Soto. When Sigsnals closed, many of 
their artists moved on to Indica, which is 
perhaps most famous forintroducingthe 
work of Yoko Ono to Britain, and John 
Lennonto Yoko Ono. Indica had other 


Beatles connections: Paul McCartneyhad 
helped to build the shelves and paint the 
walls. He also desigsnedthe wrappingpapem 
and itwas in the Indica bookshop that 
Lennon found thelines turn offyour mind， 
relax, and float downstream in one of 
Timothy Leary's books. 

The pop'in Halaszgs article was ofcourse 
the greatexplosion in British rock 7 roll， 
ledbythe Beatles, quicklyfollowed bythe 
Rolling Stones,the Who, the 下 inlks,the 
Animals,the Moody Blues,the Hollies and 
dozens more,asun-burstofyouthful enersy 
that quickly spread around the world.A set 
ofnew nisghtclubs opened to cater to this 
newrock aristocracy, beginning with theAd 
Lib. Ithadapenthouse view out overthe 
West End and lots ofmirrors,the owner 
knewthatthe personhis clientele most 
jiked to look at was themselves. It was home 
notonlyto thepop elite,butthenewyoung 
actors like Michael Caine and the East End 
photographers like David Bailey and Terry 
Donovan who had supplanted the tradi- 
tional upper class photographers in the 
fashion world. 

The Ad Lib burned down in 1965, but 
already people were defectingto the Scotch 
of St James. Wherethe Beatles andthe 
Stones wenttherestfollowed. On Friday 
nights, Vicki Wickham, theproducer of 
Eeady steaay Co ,probablythebestrock 
roll TV show everm would arrive with the 
stars ofthat nisghts show: the Supremes， 
James Brown, the Ronettes. Rod Stewart or 
Tom Jones.The Moody Blues spent so 


Forty percent ofthe 
population was under 25 
and it was an era of full 
employment: young 
people had money and 
wanted to spend 让 . 


much timetherethatabanquette was 
named The Moody Blues Corner. Then 
camethe BagO-Nails, where Jimi Hendrix 
jammed after hours andthe Beatles went 
for steak and chips aftertheS9Lt Pepperses- 
sions. This was where Paul McCartney met 
Linda. 

Swinging London gave way to the Summer 
ofLove, when Allen Ginsberspresided over 
alesalize marijuanarallyin Hyde Parls 
there wereall nightpotparties on Primrose 


“Most customers preferred simply to 

walk in, scoop up Some clothes and walk out 
again.The official word from upstairs was 
that to prosecute Shoplifters was uncool.” 


一 Christopher Sandford, Paul McCartney's biographen, 
writing about the Apple Boutiques 


Hill, and psychedelic weddings. The under- 
sround phenomenon in London (as the hip- 
pies calledthemselves) dated fom ahuge 
poetryreadingbyAllen Cinsberg, Lawrence 
Ferlingshetti, Gregory Corso and many other 
Beat Generation poets held atthe 7.000 
seater Royal Albert Hall in July1905. It was 
thefirsttime allthe students, actors,pho- 
tographers, alternative psychiatrists, poets 
and artists had all come together in one 
place, and they realized they were adistinct 
community. They startedtheir own under- 
sround newspaper to caterto this 
constituency. 

7mtermzatomnral 7z7zes, known as 77, provided 
analternative take on thenews,andalso 
reportedon the price ofhash in Nepal. This 
was quicklyfollowed by Oz magazine, afull 
colour hedonistichippyjournal, where the 
colour overlays often obscured the text. It 
was reqduired reading as youwalked down 
theKings Road to buy hippy finery at 
Granny Takes Trip,HungOn Youor Dandy 
Fashions, the newboutiques thatwererun 
by and for hippies and rock stars. Thehip- 


pieshadtheir own club,the UFO Club， 
whose housebands were the Soft Machine 
andthe PinkFloyd. The launch party for77 
washeld atthe Roundhouse,alarseround 
engine shed in Camden Town, North 
London,thatbecame known as the centre 
forundersround events. 

The mostspectacular underground event 
was77S 24 Hour Technicolor Dream, when 
41bands gathered for an all-nightrave at 
Alexander Palace,ahusge Victorian glass 
andironpleasurepalacein Muswell Hill. 
The hish point ofthe nisht came as dawn 
broke throush thehugerose window ofthe 
east wing,just as the Pink Floyd were play- 
ing'Jnterstellar Overdrive', one ofthe most 
iconic songs ofthe whole undersround 
Scene. 

Jnevitably it came to anend,thougsh some 
see theperiod as extending fromthe Beatles 
to thepunjks: 1963-1977. Howeveryou date 
it for abriefperiod, mid-century, London 
SWunsg. 
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Top: The opening ceremony of the London Olympic Games 
beneath a quote from the Olympic creed by Baron Pierre de 
Coubertin, founder of the modern Olympics, 1948. 

Page 70: Photographer David Bailey demonstrates a pose 

to model Jean Shrimpton, c. 1967. 

Page 71: The original Apple Boutique, run by Dutch design 
group The Fool, who also painted the outside, was on the cor- 
ner of Paddington and Baker Street, 1967. Westminster Council 
immediately made them paint over the psychedelic mural. 
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Reuel Golden is photography bookeditor 
atTASCHEN,for whom heedited New 

Zoo 天 Portraitofa Ci Formerlytheeditor 
ofBrzisn yoxrnalorPhotograpjy and exec- 
utiveeditor at_ Pjpoto DistirictNews,he 
authored Masters ofPjpotograpjy and 
ztress: 7T1e IDrads CreatestNews 
PhotograpjpersbeforejoiningsTASCHENS 
ranks. Born and raised in London, he now 
lives in Brooklyn. 


Co-author Barry Miles co-owned in the 
1960sthe Indica Gallery andhelped start 
the 1Ptermzationral 7Tzmes.Aprolific authov 
hehas written biosraphies of Frank Zappa， 
Paul McCartney Allen Ginsberg, 上 omaom 
Calling: 4 CounterculturaLEzstory oF 
Zo1zdo ice79345 and 717 te9eventres: 
Ladventeres mm te Coxrtercultrure. 
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London. Portrait of a City 
Reuel Golden (Ed.) 

Hardcover format: 25 x 34 cm 
(9.8 x 13.3 in.), 552 pp. 

$69.99 /有 49.99 /到 44.99 


Harry Benson recalls the assignment that changed his life 


TIwas born in COlasgovw,butgrewup onthe 
outskirts. My father was zoologist he foun- 
ded Glasgow Zoo, wrote articles, and was 
also akeen photosrapher. School was fine 
upuntil the ageofsix butthen 让 becamea 
problem.Education was bigin Scotland,bput 
apartfrom history and art TIwas stupid, and 
leftschool at 13. My ambition was to play 
goalkeeper for Scotland, [had afewtrials 
forteams in Glasgow,but Inever pro- 
Sressed beyond a certain standard. There 
areparallels between photography and 
goalkeeping:youare onyour own, you cant 
mess up, and need to make quick decisions， 
Playing sport gave me physical confidence， 
the other footballers were miners sons， 
toush kids, and Ilearntto look after myself 
When TIwas aroundl5, my father bousht me 
acamera, butitdidntchangemylife. In 
fact [pawned itin ordertobuy ajacketthat 
wasbeing displayed as “thenew Robert 
Mitchunm ”look. There was aterrible scene 
with my fatherthatnigsht. We didhavea 
darkroom in thehouse,and in time TIcausght 
thephotosraphy bug.Istarted shooting 
Catholicweddings all over the Glasgow 
area. Theywerehard,thepeople were poor， 
you couldntre-shoot butweddings tausght 
me discipline, and invaluable people skills. 


Going to press 

Foraboutayear TIworkedforaphoto agency 
onthe banks ofLoch Lomond, before Isot 
my first bigbrealk, working as a sta 作 photos- 


rapher forthe Farzmzztonr 4adwvertser then 
Scotland's biggest weekly newspaper. Itrav- 
elled all over Lanarkshire mainly by bus 
photogsraphingwomen's charities, fetes, 
Sports and so on. Itwas veryhard work, but 
Ilknewitwas myway out Imusthavemade 
over 10 trips down to London, taking the 
overnighttrain,in orderto show myportfo- 
jio to Fleet Street picture editors. 

Fleet Street was the centre ofthe newspa- 
perindustry and TIwas ambitious to malke 让 
there. 工 was constantly rejected until one 
assistant photo editor Freddie VWackett at 
771e Daz 9pretc1 calledme up forajob in 
1950. Therehad been amurder in East 
Kilbride on a golfcourse 一 过 turned outto 
bethe work of aserial killer called Peter 
Manuel andTwas luckyenousghto geta 
good close-up photosgraph ofthe murder 
Scene, while the restofthe photosgraphers 
had been keptabout 150 yards away. It was 
because [arrived late on my Vespaand the 
policehad sone. 771e Dazly spetcn eventu- 
allytookme on,andIbecametheir Scotland 
photographer. In some ways it was the best 
time ofmylife, TIeventually gota car TIwas 
earning adecentwasge,andIhad afoot in 
the door.TIwasamean son ofabitch,Ididnt 
justwantto beat my competitors, [ wanted 
to kill them. My mentality was: no matter 
how dull the assignment Twould seta good 
picture, maybe a great one. 

Ithen moved down to London, still working 
for 77e Dazly petchn, where TIcoped very 


well with dailypressure. In 1958, Imoved to 
7T1e Dazly Pxpress. Thelesendary Lord 
Beaverbrools averyimportantmentor to 
me,ownedit andinthose daysitwas a 
Sreatnewspaper.Iphotographed Royals， 
politicians, movie stars in London, but Iwas 
also sent abroad on assignments. Youhad to 
getthepicture, otherwise you could geta 
call from the old man at 11.30pm, saying 
that7PeDazy Waror7TPe Dariy Wirror 
had scooped us with a better photograph. 
Younever wantedthatto happen. Thebig 
advantageIhad over the other photosgra- 
phersisthatIdidn'tseeitasa9-5job， 
which probably didntmake mepopular 
with the other photographers. TIwas basi- 
callyatenacious loner.Iwould go with a 
reporten butthey would onlybethinking 
aboutthemselves, andtheycould beamen- 
ace, especially when theymade things up 
位 om their hotel room, [was then expected 
to getaphotograph ofwhatever story they 
had invented. My salary was 35pounds a 
weels butthe moneyyou made was on yoOUT 
expenses. It was standard Fleet Streetprac- 
tice,but ifthey wanted to fire you,then they 
would go throush your expense reports. 
TIwas leavinsgon aplaneinthemorning for 
an assignmentin Africa 一 Ialreadyhad all 
Opposite: Arriving at JFK Airport with Benson right 
behind them, February 7, 1964. 

Above: Composing "| Feel Fine,”George V Hotel， 

Paris 1964. 

Left: When John said The Beatles were more popular 
than Jesus, people in the Bible Belt burned their 


records. John sits alone after issuing an apology to 
the press, Chicago 1966. 


my shots 一 when Isotacall 们 om the photo 
editor on January 14, 1904tellingmethat 工 
had to go to Paris with The Beatles, who 
would be performing atthe Olympia 
Theatre for afew weeks.Iexplainedtothe 
photo editor thatitwas impossible since 工 
WwWas Scheduled to go to Africa. OfcourseI 
knewwho they were,butIwasntinterested 
in followings arockn roll sroup, I saw myself 
as asSerious news photographer. Thephone 
rang again and itsthephoto editor: “the edi- 
tor says yoUre going to Paris.”I was not 
happy aboutit but Idid what Iwas told. 
Thefollowinsmorning Imetup with the 
three ofthem atLondon airport Ringo was 
on another plane.One oftheirentourage 
took me aside shortly afterwards and said， 
“The Beatles like you, its goingto befine 
becauseyouUrenotusgly ”Physical attrac- 
tiveness was importantto them. 

The firstnisghttheyplayed the Cinema 
Cyrano in Versailles and [was to shoot 
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them live. Before I sot on stage, [had to go 
backto my carto fetch something, as Icame 
backinto thehall they started singingthe 
openinglines of“All My Loving”: 
Closeyour eyes andT]] kiss you, Tomorrow 
[lmiss you. 

TIknewthenthatIwas ontherightstory and 
somebody up there was looking after me. 


The Beatles close up 

We wereall staying atthe George V in Paris 
on the same floor and my briefwas to cover 
ias anews story. Their manasger Brian 
Epstein was agood man. Ifyou were legiti- 
mate,he wouldnt set in your way. They 
were friendly and Isot on with all ofthem， 
Georse and [even shared aroom a few 
times. Helikedtheladiesthats for sure. But 
TwouldntsayTwas closeto them,nordidTI 
wantto be. Myphilosophy has always been 
photograph what you see,yourphotosraph 
should inform, andthen getthehell out.I 


医生 


thinkits whytheyrespected me. Once you 
oryour Subjectthinkthatyou are all bud- 
dies, then it can compromise you. 

Itwas incredible watching Beatlemania at 
such close quarters,althoush the band were 
convinced thatitwasnt going to last Even 
when we were in Paris andheard that“ 工 
Wantto Hold Your Hand”had gotto 
Number lin America, and theywereto 
appearon 7je FQsrlivam9jpnow. This was 
the same eveningthat [tookthe photosraph 
ofthepillovw fisht Everyphotosrapher 
comes down to one picture andthat is mine. 
Ihad heard afewnights earlierthatthey 
likedtohaveapillow fisht and lnew that 
this would make a greatpicture,butthere 
was another photosgrapher in the room from 
The Daily Mirror. Luckilyhe hadntheard 
anything.So afterthe news came from 
America, [sugsgested to The Beatles that we 
do thephotosgraph. They werentkeen at 
first, John saiditwouldmake them look 
childish, then hehit Paul in theback ofthe 
head with thepillow, and it wenton from 
there.[Ididn't givethem any directions, 让 
wasjustpure Spontaneous joy captured per- 
fectly. The whole session took around 15 
minutes,and Imusthave sonethroush five 
rolls offilm, all photosraphed using a Rollei- 
flex120, andahandheld strobe.Lwentback 
to myroom taped up thebathroom, and 
turned itinto adarkroom.Ihadmyenlarser 
and washed and washed theprints. At 
around 6am, [trans-mitted them backto 
London from mybedroom. Itcame out on 
the Saturday,bySundaythe edition with my 
photosgraph was probablybeing usedto 
wrap fish and chips, and by Monday itwas 
onto the nextpicture.Thats howit was on 
Fleet Street. You didntsgetalotofpraise， 
the onlywayIlnew Ihad done agoodjob 
was 让 Isgotthenext story.Ihad becauseI 
was on theplane with thenm to America. 


Coming to America 

The enormity oftheir fame hithome when 
thousands and thousands ofscreaming fans 
Sreeted them in New York. As they got o 储 
theplane, [wasrightbehindthem, and 
Ringo remindedthem to turnround and 
Smile atme as wehadplanned. Itwas a 
sreatmoment. Then driving from the Plaza 
Hotel to 771e FEQSulivamnr Snow, TIwas in the 
limo with them, sitting on John's lap,photo- 


Opposite: George V Hotel, Paris, January 1964. 
Above: Fooling around with the makeup artist， 
Amsterdam 1964. 


一 Harry Benson 


sraphing, American Beatlemania throush 
thecar window. They liked America， 
althoush Georseinparticular was home- 
sick. One evening,justGeorge andIwentto 
Coney Island, walked around for an hour in 
the freezing cold and came back. Georsge 
would dissuise himselfbywearing acap and 
dark glasses. Itprobablywould have been 
easierjustto comb his hairin adifferent 
way, butaBeatle couldn't do that. 


One ofthereasons whytheywere so popu- 
larin Americaisthattheymadethemselves 
available for any lesgitimatejournalist. Ifa 
reporter came fom asmall paperin Boise， 
Idaho, Brian Epstein wouldmake sure that 
they got10 minutes with theband, they 
would settheir photo with The Beatles, and 
theheadline in thelocal paper the next day 
wouldbe" Iamthe 5th Beatle.” This hap- 
pened all overthe USA. 


In Florida, Iwas luclkyenough to photo- 
sraph them with Cassius Clay who was 
abouttofight Sonny Liston for the heavy- 
weishtchampionship ofthe world,but 
was verymuch theunderdog. The Beatles 
wantedto bephotosraphed with Liston， 
andnot with Clay who according to 
Lennon was “justabigmouth”. Liston 
Wasntinterested, so Unbelmnownstto 
them, TIdrove them to the 5th Street COym 
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in Miamiwhere Clay was in training. Clay 
with his wit, charnm, andphysical presence 
took over the photo session, and he was 

one ofthe fewpeople who managedto 
upstage The Beatles. Lennon was furious 

as We gotbackin the car: “Claymadea 
fuckingsfooloutofus Harry and its your 
fault” he said. They didntspeakto me after 
thatfor weeks. 


[.] 


Nineteen sixty-six 

TIwasnowlivingin New York in Rock 
Hudsons old apartment on the Upper East 
Side, still working for The Daily Express. 


Theyrebig storieshere: race riots, civil 
Tights, and so on. The other big story was 
Lennon saying The Beatles were bigsger 
than ,Jesus Christ, so [was sentto photo- 
sraph the fallout in Chicago. Lennon was 
broken, he was crying, and shattered, and 
therestofthe sroup wasn't sivinshim much 
Sympathy. Theyhad changed,they were 
Imore cynical, and were sick oftouring. John 
saidto me: “We arentsgoing to do this for 
much longer”Paul added: 


“Of course its going to stop, wedlookstupid 
jumping aroundon stageat40.”Ialsophoto- 
sraphed their concert at Shea Stadium, but 
Inever photographed them again as a group. 
LIcouldhave goneto India with them in 
1968 whentheyvisited the Maharishi, but 
TIknewthatitwouldbe astrainonmeand 
probablyforthem. Time had passed and 
itwas adifferentphase.Iwasntinterested 
in thenm anymore as a stoTVy. 


The Legacy 

Myphotos areahistoricdocumentofthe 

time ofwhatthey were like and whatthey 

thousghtthey were like. The bestphotojour- 

nalism is sivingpeople information at a cru- 
cial time, and particularly in my 
19604photos it was atime when 
they were so fresh and new. These 
photos convey areallyhappy 
periodforthem andforme.Itall 
comes down to music, you cant 
getpastthe music, they were 
withouta doubtthe greatestband 
ofthe 20th century, and that's 
whythesephotosgraphs are so 

important. [always gobackto the pillow 

fshtphotosraph. Itmakes me smile. 

With mostofmy pictures Ithink Icould 

have done bettenr but this was theperfect 

moment it wonthappen again. 

工 got 让 . 
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An intimate look behind the scenes 
at the height of the Beatles craze 


ArtEdition No. 1-200 

- Limited to two editions ofl100mnumbered 
copies, each with asilver gelatin print， 
signed by Harry Benson; print Size 
34.5X45 cm (13.0xX17.7 in.) 
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THE EXPLOSIVE SIDE OF SARAH VAUGHAN 


Jazz LP covers from 
the 1940s to 1990s 


This volume features abroad selection of 
jazz record covers, frfom the 1940sthroush 
the decline ofLPproduction in the early 
1990s, complete with afactsheet listing 
performer and album name, art directom， 
photosgrapher illustraton year label, and 
Imore. Special features forjazz lovers 
include atop-10 favorite records list by 
leadingjazz DjJs such as 下 ing Britt Michael 
MecFadden, Gilles Peterson, Andre Torres， 
and Rainer Triby, as well as interviews with 
legendaryjazz personajities Rudy Van 
Gelder Creed Taylor Michael Cuscuna， 
Bob Ciano, Fred Cohen, and Ashley 下 ahn. 
Thisbeautifully desisned newedition fea- 
tures2volumes in an LP-formatslipcase. 
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Jazz Covers 


Joaquim Paulo, Julius Wiedemann 
Hardcovenm 2 vols. in slipcase， 

format: 30 x 30 cm (11.8 x 11.8 in.), 560 pp. 
$59.99 /人 39.99 /人 & 34.99 


Previous double page: Standing between Victor Mature 
and Anthony Quayle, Marilyn Monroe waits nervously 

in line to meet the Queen at the London premiere 

of The Battle of the River Plate in October 1956. 

Top: The Queen perched on an elephant during atiger 
hunt in Nepal, 1961. 

Opposite: The Queen photographed by Cecil Beaton 

in 1953, the year of her Coronation. 

Bottom: Driving her children at Windsonr 1957. 
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The Royal Family at Windsor (from left) 
Prince Edward, the Duke of Edinburgh， 
Queen Elizabeth 路 Princess Anne, Prince 
Charles and Prince Andrew, 1969. 
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Photo @ Popperfoto/Getty Images 


Top: Princess Elizabeth (later Queen Elizabeth ID) 
playing deck games with the crew of HMS Vanguard 
during the Royal Family's trip to South Africa, 1947. 
Right: An informal photograph of a laughing Queen 
on board the Royal Yacht Britannia, 1971. 

Opposite: Dancing Queen. Her Majesty hitting the 
floor with the Ghanaian prime minister 1961. 


“Others ofour Queens， 
Elizabeth Iand Victoria, for 
example, have swayed the 
hearts oftheir people after a 
time, butElizabeth II cap- 
tured them from the start.” 


一 The Guardian, 1953, reporting on the coronation 
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Above: Her Majesty photographed and 
air-brushed by Rankin: one of the photographs 
taken forthe Queen's Golden Jubilee, 2002. 
Opposite:Aformal portrait of Her Majesty by 
Cecil Beaton from 1968. 
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Long live 
the Queenl: 


Avery regal tribute 


Westwood 


Please check www.taschen.com for details 


Christopher Warwickis an ackmnowledsged 
authority on modern royal history. He is 
the author ofthe best-selling authorized 
biosgraphyofHRH The Princess Marsaretb 
Sister ofQueen Elizabeth IIL as well as the 
books Ceorge Y7T& Queerl Fizapeth， 

Two CenturiesorRoyal Tedaings and 
Lpdaicatio7. 
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Her Majesty, Queen Elizabeth 1 
Reuel Golden, Christopher Warwick 
Hardcoven format: 29 x 39.5 cm 
(11.4 x 15.5 in.), 400 pp. 
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Star exclusive 


An excerpt from Marilyn & Me by Lawrence Schiller 


When ITpulled in to the 20th Century Fox 
studios parkinglotin Los Angeles in my 
station wagon in April 1960, [kepttelling 
myselfthatthis wasjust another assign- 
ment justanotherpretty girl thatIWwas 
soing to photograph. But in fact it wasn't 
just another assigsnment and she wasntjust 
apretty girl. In 1950, when TIwas acollege 
photographer [had seen her angelic face 
on the cover of 7777re masgazine,butithad 
never even occurredto methatImisht get a 
chanceto photograph the star who was 
every mans 一 and woman's 一 fantasy. But 
novw, four years later, Look masgazine had 
hired meto dojustthat In afew minutes， 
TIdbemeeting 如 e Marilyn Monroe, face- 
to-face,onthe setofZets Mape Love. 
Walkingspastthe hub ofactivity the studio 
publicist and Iarrived at a dressingroom at 
thebackofthe soundstage.Ihaveto admitI 
WwWas excited, but Itried not to shovwv 让 . 
Somewhere in the distance Icouldhear 
music and the sound ofsomeone singing. 
Then,suddenly the music stopped and as 让 
out ofnowhere Marilyn appeared. There 


Opposite: Marilyn: Color 2, Frame 29, May 1962.“Marilyn 
was a photographers dream subject with her clothes on 
and even more stunning with them off ”writes Schiller. 
“She was a week away from her thirty-sixth birthday, and 
She looked as good as she had ever looked.” 

Above: Marilyn: Color 2, Frame 21, May 1962. According to 
Schiller“Marilyn lifted her right leg over the pool's edge， 
Still keeping her body hidden behind the pool's rim. As 
my daughter Suzanne, would say many years later this 
was a photo that said everything but showed nothing.” 
Right: Monroe wanted headlines all over the world， 

and Schiller delivered. Here, a cover story in the San 
Francisco Chronicle, June 18, 1962. 


she was wearing ablackjleotard and sheer 
black stockings, her face as soft as a silk 
bedsheet buther expression saying she's 
ZIQDDFroacPapve. 

Shepassed byme as 让 Iwasntthere and 
started walkingsup the dressing room stairs. 
“Thisis Larry ”thepublicist said.“He's 
with Zookmasgazine. He”"ll be around for a 
few days.” 

Marilyn stopped,turned toward me, and 
took a step down. Unexpectedly, her eyes lit 
up and she smiled. 

“Hi Larry from Zook. Fnm Marilyn.” 
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Battje in Canada Con's Photos 
A 
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人 America's Frightened Love-Goddess 
Battles for Her Throne 
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“And IFmthe Big Bad Wolf”Ireplied. [had 
no ideawhere that came 位 om, and that 
mademeeven more nervous than Ialready 
was.TIstuckmyhand outto shake hers, and 
thethree cameras danglings from my neck 
banged into each other. 

Marilyn giggsled.And then she broke out 
into laugshter“Youlookabityoungto be so 
bad.” 

“Tm twenty-three,butTve been shooting 
since 工 was aboutfifteen”Imanasged to 
answer. It did no good to tell myselfthat she 
wasjustathirty-four-year-old woman. She 
was Marilyn Monroe, and TIwas thereto 
photosraph her! [Idon'tthink Tveever been 
So Scared in my life. 

“Twenty-three" Imade 77e 4spPpalt angle 
when TIwas twenty-three,” she said, amost 
nostalgically. 

Then Marilyn walked up the last two steps 
and leaned against the green door ofher 
dressing room。“Come on in, MT Wolf” she 
said in her soft voice.Td thoushtthatthis 
wasjust her movie voice, butitseemed that 
让 was actuallythe way she talked. It was 
thrilling.... 
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Twoyears later in May 1962, Paurzs MatcA 
assigned me to photosraph Marilyn in 
o111et1zgs Cotto Ce, in which she would 
co-star with Dean Martin and Wally Cox. 
When Ilooked over the script itididnttake 
me verylongto findthe one Scene Iwas 
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“Marz& Meis an 
archival event, in which 
the anatomy of a star is 
expertly documented.” 


一 Steven Klein 


“With the precision of a surgeon, Schiller 
slices througsh the facade of Marilyn Monroe 
in his unflinching memoir. Revealing 

and readable, it'ss abook Icouldntput dovwn.” 


一 Tina Brown 


sure wanted to shoot: when Marilyn 
jumps into aswimmingpoolto seduce 
Dean Martin, who is looking down ather 

位 om abalcony. 

IlknewIhadto call Pat Newcomhb， 
Marilyn's personal press representative， 
who sugsgested that we meet at Marilyn's 
house to discuss the Shooting schedule. 工 
didntunderstand whatthere was to dis- 
cuss: Marilyn swims, [shoot during 
rehearsals or camera setups, she gets out 
ofthepool,Ishoother wearingabathing 
suit.And I cover some other Scenes that 
areon the scheduleto fesh out my 
COverage. ... 

Inthelivinsroom, Marilyn sotdown to 
business.“Idontthinkthere should be alot 
ofphotosgraphers shootingme onthis 
movie,”she said in her breathless voice. 
“Likethe studio did on 77e Wzs1izs.” 

“What [dreallyjlike to shoot is 一 ” 

“Wait let me guess”she interrupted me. 
“Splish-splash.” 

“Thepool sequenceis sureto bepublished 
everywhere”ILsaid“IEllbejustlike Sam 
Shaw's photo ofyou from 77Pe Sever year 
7tc1 ”referringtothe famous imasge ofher 
with her white dressflyinsgup andher 
underwear showing. 

She thoushtforawhile andthen continued. 
“Tvebeenthinkings aboutthis scene.I]1 
havethe bathing suit on when Ijump in,but 
Imthinking about coming out without 让 ” 
JInterrupting, Patsaid to her“Yourejokinsg， 
arentyou2?2?” 


Notresponding to Pats comment Marilyn 
wentonin aslightly stronger voice. She was 
now1looking atme as she spoke. “Fox should 
startpayingas much attention to me as they 
arepayingtoElizabeth Taylor ”She was re- 
ferringto the factthat Taylor was receiving 
$l million for Cleopatra and she was only 
getting $100,000.Everyone knew the stu- 
dio was generating publicity ffom Taylors 
affair with Richard Burton.Nowitlooked 
like Marilyn wantedto show Foxthat she 
could getthe same kind of coverage. 
“Larry”she said,looking intently at me.“f 
Ido come outofthepool with nothings on, 工 
wantyour guarantee thatwhen your pic- 
tures appear on the covers ofmagazines, 
Elizabeth Tayloris not anywhere in the 
Same isSsSue.” 

“Yourereallythinking ofdoingthis?”Pat 
asked. 

“Imnotsure”Marilyn replied. 

Ilooked at Pat remembering newsreel 
footage ofher shielding Marilyn from the 
vulture-like photographers who gathered 
around when she emersgsed from thatpsy- 
chiatrichospital in Nevw York. [was having 
ahardtime reconciling these two imasges. 
With me, Marilyn seemed sotough and 
determined, and yet she needed so much 
medical care. Itwas as 让 she was a wounded 
animal constantlylooking for away out of 
the darlness. 

“Well, Marilyn,” Isaid, standingup，“youre 
already famous. Nowyoure gonna make me 
famous.” 


“Dontbe so cocky”shereplied, wipingthe 
smjle offmy face.“Photographers can be 
easily replaced.”... 


兴 闪光 


Culkor had set up Several cameras, knowing 
he would have to shoot at least six or Seven 
setups. Hed need close-ups, long shots, and 
ahish angle 人 om Dean Martin's point of 
viewonthe balcony which meantthered 
betime in between setups to take photo- 
sraphs. There was great anticipation, made 
only greater because Marilyn was, as Usual,， 
late. George Cukor was miffed. He paced 
the set fuming. When Marilyn finally 
emerged from her dressing room, She was 
wearing ablue terrycloth bathrobeand a 
flesh-colored two-piece bathing suitunder- 
neath. Basically, it was abra and panties. 
Thebeatings ofmy heart went into 
overdrive. 

Marilyn jumped into the pool and dosg- 
paddled around.The water had been 
heated to ninety degrees, makingsitlikea 
warm bath. She was like achild, floating 
onherback. There was no dialogue; she 
savealjittle gigslefollowedby alitte laugh， 
which was quite different ffom her gigsle 
andlaush while sitting with me in her 
dressing room. This was the 5giggle and the 
laush ofher character. Then she floated 
overto the pools edge, lifted her head and 
shoulders out ofthe watern and peeked 
over the rim while keepingthe restofher 
bodyin the water. After afew more 5gig- 
gles, Marilyn lifted her right leg over the 
pools edge, still keepinsher bodyhidden 
behindthepools rim.As my daughter， 
Suzanne, wouldsaymanyyears later, this 
was aphoto thatsaid everythingbut 
showednothing.... 

Then, all ofasudden, Marilyn swam back 
up to theedse ofthe pool, and now she 
didnthavethebraon,onlyherpanties， 
which she had rolled up like athong. 

She sat on the edge ofthepoolposing for 
our cameras. Looking this way and then 
looking away. Then alook over her shoul- 
ders,alook directly into my camera's lens. 


Opposite: Monroe celebrates her 36th birthday on set， 
June 1 1962. 

Left: Marilyn prepares for a scene on the set of 
Something's Got to Give, May 1962, in this rarely pub- 
lished photograph. Left to right, hairdresser Agnes 
Flanagan (from behind), co-star Dean Martin, makeup 
man Whitey Snyder and acting coach Paula Strasberg. 


JImmediately [wondered when we were 
goingto seeitall. With two motorized 
Nikons around my necls oneforcolor and 
one for black-and-white, with a180 mm 
lens on oneandal05mm onthe other and 
with Marilyn about twenty feet away, [was 
working to get as many imasges onfilm in 
the shortestperiod oftime. 

Ireally didntcare howthethree cinemato- 
sraphers and the soundmen reacted to the 
noise ofmy cameras. There were no actors 
performing. This was ascene where the 
dialogsue and sound effects would be added 
later. Ifthenoise ofmy cameras bothered 
Someone, they'dlet me know. Butno one 
said a word.All eyes were trained on 
Marilyn. 

Atpoolside Marilyn took o 作 herblue 
bathrobe,hiding her body as she slid into 
the water.Afew moments later when she 
raised herselffrom the water Icould see 
thather panties were gone.She'd done it! 
And she was having alot offun. She was 
enjoying it! 


Andforafewminutes, while the crewrepo- 
Sitioned the cameras, instead ofreturning 
to her dressingroomathirdtime,she stayed 
andposedforthe still cameras. Nobodyhad 
to askherto turn risht orturn left; she knew 
exactly whatto do. 

Marilyn was aphotographers dream sub- 
ject with her clothes on and even more 
stunning with them o 储 Her wetskin glis- 
tened. Her eyes sparkled. Her smile was 
provocative. She was a week away from her 
thirty-sixth birthday, and she looked as 
good as shehad ever looked. She was so 
Sure ofherselfin front ofthe camerathat 
her confidence was infectious. There was 
nohintofthe woman who had been in trou- 
ble for most ofher life. As Ishot, [was sure 
thatthepictures [was taking were goingto 
bebeautiful and unforgettable. The curve 
ofher spine complemented her natural 
curves as the water reflected thelights, and 
the whole scene Sparkled.Iwasnteven 
thinking abouthow many ofthese imasges 
she would approve. How could she not 


approvethem all? She was 5iving ither bestb 
and her best was as good as it got. She was， 
after all, Marilyn Monroel! ... 

The director fnished at around five in the 
afternoon andimmediately Irushed to the 
phone,just outside the soundstage doors,to 
call Roser Therond, thepicture editor at 
Paris Watch The masgazines switchboard 
was Open twenty-four hours a day, seven 
days aweel because Matchn covered the 
world.Nothaving ever called Therond at 
nisht [needed the masgazine to putme 
throush to his home. 

“Roser”I shouted.“You wontbelieve what 
happened.Thefirstnudes ofMarilyn 
Monroe in over ten years. The pictures are 
goingto blowyour mind!” 

“How soon can we getthem?2”Therond said 
in his heavy French accent.“Shouldwefya 
writer there2” 

“No,no,you dontneed to. The pictures 
speak for themselves, Roger” What Ididnt 
tell him was that Marilyn still had to 
approve them.... 
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“Like some real-life Zelig or Forrest 
Gump,Schiller has atalent for popping 
up, inexplicably, in the middle ofhistoric 
events. .. .Schiller has phenomenal 
instincts and even better luck.” 

一 Playboy February 1997 


Lawrence Schiller began his career as a 
photojournalist for 7i, Playpoy and Parzs 
yatc1h, among others,photographing some 
ofthe most iconicfisures ofthe 1960s, ffom 
Lee Harvey Oswaldto Robert 了 下 ennedy， 
fromAliand Foremanto Redford and 
Newman. His many book collaborations 
includethe Pujitzer Prize-winningbook 
with Norman Mailer 77e 天 xecwtromerS 
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9o119; and he has written five New Z0 天 
7zmzesbestsellers. Hehas also directed 
Seven motion pictures and miniseries for 
television; 771e Pxecwtomrers9org and Peter 
the CreatwonfiveEmmys. He is also the 
founderof The Norman Mailer Center &e 
Writers Colony in Provincetown， 
Massachusetts. 
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Limited to 
1.902 numbered 
copies, signed 
by Lawrence 
Schiller 


ArtEditions No. 1-250 

- TwoArtEditions of125numbered 
copies each, and with a signed print 
byLawrence Schiller; print size': 
28.8X39.2 cm (11.3X15.4in.) 


No. 1-125: 

ar RoUL 1 Prame72 May 7962 
Archival blackcand-white fiber-based 
silver gelatin print (See pp. 94-95) 
No.120-250: 

Marzoyms Color 3 Frame 18 May 179062 
Archival pigment printon Photo Rasg 
Barytapaper by Hahnemiimhle (efb 
$2,000 /El1500 /2&1250 


Collectors Edition No. 251-1,962 

-了 dition of1,712numbered copies， 
Signed byLawrence Schiller. The book 
and clamshell box are covered in a 
custom woven duchesse silk from one 
ofthe worlds most distinguished silk 
mills, TaroniofComo, Italy 
$1,000 /ee750 /2&650 


FORMAT 


Lawrence Schiller Marilyn & Me 
Hardcover in clamshell box, format: 
29 x 39.5 cm (11.4 x 15.6 in.), 210 pp. 


Prices subject to change without notice 
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Hardcovenm 2 vols. in slipcase， 
format: 24 x 30.5 cm (9.4 x 12 in.)， 
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The white-themed living room of architect 
Kengo Kuma's Forest Floor House in Nagano 
is basically a platform for viewing the forest. 
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100 Interiors Around the World 

Hardcovenm 2 vols. in slipcase， 

format: 24 x 31.6 cm (9.4 x 12.4 in.), 720 pp. 
中 59.99 /有 39.99 /人 34.99 
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“Bite-sized pieces ofphilosophy 
and wisdom, which are sure to inspire 
youUuOn yoOuUTr darker days.” 


一 Zink Magazine, New York 
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Keel's Simple Diary Volume Two 
PhilipP Keel 

Flexicovemn format: 11.7 x 16.6 cm 
(4.6 x 6.5 in), 136 pp. 
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3. In fettospecb many fnd what they have Wtitten embattassing' 
Keels Simple Diafty"” offefs sttuctute fot those who dont have ttme to wondet， 
tmaking it easy to tecotd lifes moments. It gives the bleasute of a quick tesponse 
and the sense that no mattet Whats wtong, mote is fight. 


Good luck, and thank you fot yout time. Its all youts. 


Philipb Keel 


Also available: 
Volume One 


一 107 一 


1000 TASCHLEN- 
titles and counting! 


| 以 千 


kk] 2010 1980 1998 1995 1984 


本 怀 Si 人 As 
上 


ERIC STARWTOn 


1994 1997 


j@ Verena 共 Unther 


Tb mark tpeprpiicatior ororxr 10001 Dook ie wirradow dispiay oF 

隔 CULter KoOrzoS eyertdary Cologrre pooHFs1op was 帮 1ewwrzi ar eclectzc 
Selectiorz jjomz tne 74SCFAPN armc1zves. 

8TO7z OT coO7zzc Degzri7zz0s (1080 Saly Fort) ti 如 态 ejirstdermziocratical0y 
Priced artDpooj (1985, Picasso) io PearxtVevwtors jzstory-mzakzrgSLTO 
(1999) we celeprate or 六 1.000 克 Dooj: The Beatles Dy 有 ar7y Persort. 
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newly updated 


“Ifthere's one 
man resDonsible 
for making con- 
crete Sexy acain 
it's Tadao Ando. 


一 /ndependent on Saturaay 
Magazine, London 


Ando. Complete Works 1975-2012 
Philip Jodidio 

Hardcover format: 22.8 x 28.9 cm 
(9 x 11.4 in.), 660 pp. 

$ 49.99 /有 34.99 /人 29.99 Photo: Nobuyoshi Araki 
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Koons Impressionism 
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1870-2000 Impressionism to Today 
Laszlo Taschen (Ed.) 

Hardcovem 2 vols. in slipcase， 
format: 24 x 30.5 cm (9.4 x 12 in.)， 
674 pp. 
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Andy Warhol at the Factory in 1965， 
photographed by Steve Schapiro. 
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Herbert Leupin， 
Puss nm” Boots, 1946. 


The Fairy Tales of the 
Brothers Grimm 

Noel Daniel (Ed.) 
Hardcovem clothbound， 
format: 20.5 x 25.6 cm 
(8 x 10 in.), 320 pp. 


Only $ 39.99 / 
纪 29.99 /& 24.99 


“Published for the first time 

as aversion aimed at parents 
and children alike...the 
perfectaddition to any nursery 
library, it will have readers 


and listeners spellbound.” 
一 Dajly Telegraph, London 
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$39.99 /有 29.99 /人 24.99 $39.991 人 29.99/&24.99 Study Book Case Study Book $39.99 1 人 29.991/ $39.99 /有 29.991/ 
$39.99 /有 29.99 1/ $39.99 1 人 E29.991/ 下 24.99 到 24.99 
人 24.99 人 24.99 


PRODPUCT INTERSECTION 


A sortpe TD Th Mo5T RDTAELE FRRS TODAT 


Justration Now!14 Justration Now! Portraits Product Design Cars Nowl Vol1 1 D&AD, The Copy Book 
$39.99 /有 29.99 /人 24.99 39.991E 29.99 /& 24.99 $39.991 人 29.99 1/&24.99 $39.991E29.99 /有 24.99 $59.99 /有 39.99 /有 34.99 
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河村 局 
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Information Graphics Menu Design in America Letter Fountain Type.AVisual History of Typefaces. Vol.1&2 
$ 69.99 / 有 49.99 /有 44.99 $59.99 /人 6 39.99 /人 34.99 $69.99 /有 49.99 1/ $59.99 /有 39.99 /人 34.99 each 
人 44.99 


NEWI! 


晤 SIOR 


Fashion. 20th Century Fashion. 18th - 20th Century Eyewear 100 Contemporary Fashion Designers 
$14.991E9.991/&8.99 $59.9918E39.99 /人 34.99 $59.99 /6 39.99 /& 34.99 $59.99 /E 39.99 /& 34.99 
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tallcoats 


turbans， 
and top hats 


The evolution of style from antiquity to 1888 


osgas， 


Auguste Racinet 


Hardcovenm 2 vols. in slipcase， 


The Costume History 
format: 24 x 31.6 cm 


(9.4 x 12.4 in.), 792 pp. 
$59.99 /人 E 39.99 /& 34.99 
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The fiodfather: 


Family ibm 一 “| 
这 和 ， 
Blu WipER'S 1 放 一， 
meaenm 人) 六 
本 基 划 汪汪 半 机 人 人 mr 4 
末 了 本， 
二 oooooes5cooeosaeA .经 > 上 。 元 
Bily Wilder's Some Liket Hot TASCHEN'S 100 Ali-Time Favorite Movies ”Movies of the 2000s The Godfather Famiy Album 
$59.99 1 人 E 39.99 /人 34.99 $29.99 /E 19.99 /& 17.99 $39.99 /有 29.99 /有 24.99 $ 69.99 /有 49.99 /有 44.99 


3 


有 几 
FUBRICR- 机 
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The Stanley Kubrick Archives Stanley Kubrick's Napoleon The Pedro AlImodovar Archives Funk & Soul Covers 
$69.99 /有 49.99 /& 44.99 $69.99 /人 49.99 /& 44.99 $200/E 150 /2& 135 $39.99 /1 人 E 29.99 /& 24.99 


「 =- 沁 
| H0 
C 
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Horror Cinema FIm Noir Stanley Kubrick Alfred Hitchcock 1000 Tattoos 
$14.99 /人 9.99 /& 8.99 $14.99 /有 9.99 1/& 8.99 $14.99 /有 9.99 /&8.99 $14.99 /人 9.99 /人 8.99 $14.99 /有 9.99 /人 8.99 


75 Years of DC Comics Magic The Great American Pin-Up Gil Elvgren 
$200 /有 150/&135 $200 /有 E150/18135 $19.99 /人 E 14.99 /& 12.99 $14.99 /有 E 9.99/& 8.99 


二 让 22 三 


Uur Fair Ladvy 


A photographic love affair 


Photo: Bob Willoughby 


Audrey climbs into the Paramount Studios 
car waiting to return her to the hotel 
after the photo session with Bud Fraker. 


本 
2 
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only $ 39.99 /人 29.99 /& 27.99 


也 exXeuilork 本 me 


oj 人 


N The New York Times， 
5 Hours.$39.99 / 


New Seaside Interiors New Paris Interiors Interiors Now1 1 Interiors Now! 2 
$39.99 1 人 E 29.99 /有 27.99 $39.99 /1 人 E 29.99 /& 27.99 $39.99 /有 29.99 1/& 24.99 $39.991E29.99 1/&24.99 


所 29.99 /人 24.99 


1 1 勋 | 
Living in Wexikca 


人 
Living mn Ba Living im Greece Living im Mexico Living in Morocco 
$14.99 /有 9.99 /人 8.99 $14.99/1E 9.99 1/& 8.99 $14.99 /有 9.99 /& 8.99 $14.99 /1E 9.99/& 8.99 


OA ALneme 人 上 rm 
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全、 四 愉 寺 全 放 


TASCHEN 4 Cities - 12 Vols. TASCHEN'S Paris TASCHEN's Newyork TASCHEN's London TASCHEN's Berlin 
$59.99 /人 39.99 /& 34.99 $39.99 /有 29.991/& 27.99 $39.99 /有 E 29.99 /人 27.99 $39.99 /E 29.99 /人 27.99 $39.99 / 29.991/& 27.99 


Great Escapes Medliterranean ”Great Yoga Retreats TASCHEN'S Spas TASCHEN'S Hotels Inside Havana 
$39.99 /有 29.991/& 27.99 $39.99 1E 29.99 1/& 27.99 $39.99 /有 29.99/&24.99 $39.99 /所 29.991/&24.99 $29.99 /E 19.99 /1& 17.99 
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和 ~ 避 ， qh 避 
Se 
Frans Lanting. Eye to Eye FransLanting. Jungles Frans Lanting. Penguin Frans Lanting. Life 
$19.99 1 人 14.99 /& 12.99 $19.99 /人 E 14.99 /& 12.99 $14.991E 9.991/& 8.99 $29.99 /1E 19.99 1/& 17.99 


Norman Mailer Moonfre Norman MaijileBert Stern Andre de Dienes. Marilyn FreEderic Chaubin. CCCP 
$39.99 /所 29.99 /人 27.99 Marilyn Monroe $39.99 /所 29.99 /& 24.99 $59.99 /所 39.99 /& 34.99 
$69.99 /所 49.99 /有 44.99 


Bettina Rheims. Rose, c'est Paris Paris New York Los Angeles 
$69.99 / 有 49.99 /人 44.99 $ 69.99 / 49.99 /人 44.99 $69.99 /人 49.99 /有 44.99 $69.99 / E 49.99 /人 44.99 


EADWEARD MUYBRIDGE 
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msom 
Kate Moss by Mario Testino Mario Testino. Rio de Janeiro Eadweard Muybridge Wolfgang Tilimans. 3 Vols， 
$69.99 / E 49.99 /有 44.99 $39.99 /有 29.99 /人 27.99 $ 69.99 / E 49.99 /有 44.99 $39.99 /6E 29.99 /人 27.99 
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LaChapeljle. Heaven to He 中 Linda McCartney The Poljaroid Book 
$39.99 1 人 E 29.99 /有 27.99 $69.99 /人 49.99 /& 44.99 $14.99 /人 E 9.99 1/& 8.99 


Ellen von Unwerth. Fr6ulein GOAT -ATribute to Muhammaad Af 50 Photo Icons Photographers A-Z 
$ 69.99 /有 49.99 /有 44.99 $150 /人 E 99.9918& 99.99 $29.991E 19.99 /& 17.99 $69.99 /有 49.99 /有 44.99 


Phpotogis 


Helmut Newton. Polaroids Helmut Newton. Work Helmut Newton. Sumo Alice Springs 
$59.99 /有 39.99 /有 34.99 $59.99 /人 E 39.991& 34.99 $150 /E 99.991&99.99 $39.99 /有 29.99 /人 27.99 


PETER BEARD 


WwW 


ee 放 _ 1 上 
Lemi Riefenstah1 Africa SebastiGo Salgado. Africa Peter Beard 
$39.99 /人 29.99 / 有 27.99 $39.99 /有 29.99 /有 27.99 $99.99 /人 74.99 /& 69.99 
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exy Poops ADULTS ONLY! 


NEWI! NEW! 


则 中 灶 = 
人 |- FEK AN 是 全 三 


Ed Fox Richard Kern Tom of Finlandl Tom of Finjland Motel Fetish Tom Poulton 


$17.99 /有 E 12.99 1/ $17.991E 12.99 1/ $17.991E 12.99 / $17.991E12.99/ $17.991E 12.99 / $17.99 /有 12.99 / 
人 11.99 人 11.99 人 11.99 & 11.99 人 11.99 人 11.99 


The Big of Breast< 


The Big Book of Breasts 3D The Big Penis Book 3D Santillo. La Petite Mort Ed Fox Vol. 2 
$39.99 /人 E 29.99 /& 24.99 $39.99 /人 29.99 /有 24.99 $39.99 /人 E 29.99 /人 24.99 $39.99 /有 29.99 /人 27.99 


he BED TDrASIS 


The Big Butt Book 


晤 The Big Book 
of Pussy 


The Big Book of Breasts The Big Book of Legs The Big Book of Pussy The Big Butt Book 
$59.99 /有 39.99 1/& 34.99 $59.99 /有 E 39.99 /人 34.99 $59.99 /1 人 E 39.99 /人 34.99 $59.99 /人 E 39.991/& 34.99 


DERIO 


LPz Earls. Days of the Cougar Araki. Tokyo Lucky Hole Tom of Finiana XXL Vanessa del Rio 
$39.99 /有 29.99 /人 24.99 $14.99 /有 9.99 /& 8.99 $200 /1 人 E150/&135 $ 59.99 /6 39.99 /人 34.99 


三 il28 王 
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The Little Book of Big Breasts 


The Little Book of Big Penis 
each $9.99 1 有 E7.991/& 6.99 
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STORES 
Amsterdam 
Beverly Hills 
Brussels 


”Cologne 


Copenhagemn… 
Hamburg 
Hollywood 
London 

Miami 

New York 


Paris 


SALE 


June 21-24, 2012 
Please check 
www.taschen.com 
for details 


.Rem Koolhaas and fans, New York. 
2. Ellen von Unwerth, Beverly Hills. 
3. Mark Ryden, Beverly Hills. 

4. Rem Koolhaas signing. 

5. MarkiRyden signing. 

6. PedroAlmod6var and 

Antonio Bandgeras; Beverly Hills. 
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“he most important book in 
the culinary arts since Escoffier 


一 Tim Zagat, New York 
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Modernist Cuisine: The 二 nd Sci 8 oking 
收 人 册 后 厌 和 

vols., format: 26.2 x 3 二 的 这， ii We 
2 


Available in Engli 二 nch, and Spanish. 
In the US， 贸 glish v 3 县 站 疝 ugh amazon.com 
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O@ Rivera 


What is itabout? 
Mighty Mexican makes murals 


2 @ 
The art critic s take: 
“A masterpiece of publishing .… 


So, what happened? 
Couldn't cross the border 


Abetter solution? 
Should have been called Mr 请 ida Kahlo 


million 、\ 


\ 
] 人 1 
1 
The press marvelledl: 


OO) 
“acompanion foralifetimes worth of 


reading and viewing .…” 

Who via the Swecle sensation bomb? 
Too long. Too heavy. Too black & white 
What woulal have helped? 


人 Nothing 
= 


Ingmar Bergman 


Whatis itabout? 
An expansive and serious study of 
the Swedish genius 


二 3 下 避 二 下 天台 下 册 @@ 导 瑟 要 对 


Dream books that got sucked up by the dellar-gobbling machine 


spectaculan sumptuous and magnificent. 


四 yp 
二 -4$5690oo 云 
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AAA 


America Swings 


Whatis itabout? 
A classy look at a not so classy lifestyle 


This was nota hard one forthe experts; 
“We LOVE this book..…a hilarious 


visual record of sex in suburban America.” 


So whu didnt itswing? 
lwas atoo hilarious visual record of 


sex in suburban America 

Lesson learnecl? 

“What happens in the bible belt 
stays in the bible belt.” 


Car Crashes 


Whatis itabout? 
Weegee meets Chandler by 
accident 


What the critics said: 


“These harrowing images are 
riveting” 

So, whu alial it crash? 

Too much road kill 

How could ithave been saved? 


Print on demand 


